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a How any good roofer can make more money 


‘Smartest thing I ever did!’ So says Mr. David Selkow 
of the Easton Roofing Co., Easton, Maryland, when asked 
how he felt about being a Barrett Authorized Shingle and 
Siding Contractor. ‘‘The toughest thing now is keeping up 
with all the new business it’s brought me. I get national 
advertising and plenty of promotional ideas, plus the 
prestige of the Barrett name. It’s a wonderful deal any- 
way you look at it!” 

Here are some of the things 
that Barrett does for you 
oe This Window or Door Sign is supplied free to 1. You get national advertising in the country’s leading 
iblications s a sales-getting t yram. 
all roofers qualifying as authorized contractors. publications plus a sales-getting promotion program 
2. You get the prestige of the Barrett name, a leader in 
roofing for over 100 years. 
oa i | 3. You sell the finest roofing materials that money can 
buy. Barrett customers are satisfied customers— meaning 
r BARRETT DIVISION AR-9 | more sales, less maintenance and higher profits for you. 
40 Rector Street, Ne ‘ork 6 ‘ . 
ew York 6, N. Y. BARRETT DIVISION, Allied Chemical & Dye Corporation 
New York « Chicago Philadeiphia « Birmingham Houston 
Gentlemen: Please send me — without cost or obligation —fu 
information about how I can become a Barrett Authorized | 
1 Shingle & Siding Contractor i 
| Address ! OVER 100 YEARS OF EXPERIENCE 
1 city State 
American Roofer and Siding Contractor, Vol. 45, N Se ss. 1 nthly by Hoffman Publications, Inc., 425 Fourth Ave., New York 16, N. ¥ 
oc? Subscription price, Domestic $3.00 per year $ cents per Canada and foreign $4 per year. Reentered as second class matter July. 1949, at the 


Post Office at New York, N. Y mder the Act 
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GRAIN INSULATING SIDING 


with profit-promise features that sell on sight! 


Another answer to today’s 
demand for color excitement... 
another design-triumph in 


insulating Siding...by 


| 


Smart —colorful—and brand new... 
with a sales potential that means unu- 
sual profit opportunities for you! New 
Celotex Wood Grain Insulating Siding, 
in truly realistic wood grain pattern! 

Here is distinctive color styling your 
prospects demand...in a natural grain- 
ing design based on photographs of ac- 
tual wood grain. Here is unique two- 
tone color effect that goes beautifully 
with any home, gives an appearance of 
rich depth and character. 

Your customers will be eager to 
know the many advantages of Celotex 
Wood Grain Insulating Siding: Its rug- 
gedness and durability that mean sav- 
ings in heating, painting, and repairs; 
savings that continue as long as the life 
of the building. Its snug-fitting panels 
that make tight, windproof joints for 
an unbroken wall. Add to these plus 
values the new color-and-design excite- 
ment of Celotex Wood Grain Insulating 
Siding . . . for prospect-desired siding 
destined to be one of the best profit- 
makers you've had in years! 

Ask your Celotex jobber or repre- 
sentative to show you samples of new 
Celotex Wood Grain Insulating Siding. 
Be the first in your community with this 
outstanding Celotex pattern. Act now! 


NEW PINE FROST GREEN Wood Grain Insulat- 
ing Siding, showing dramatic “two-color” 
beauty. This sales making line also includes 
Birch White, Spruce Green, Driftwood Gray, 
Cedar Coral. At your Celotex jobber now! 


Sales come easier... 


when you feature genuine 


CELOTEX 


INSULATING SIDING 
THE CELOTEX CORPORATION 
120 $. LeSolle Street, Chicege 3, Illinois 
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AMAZING 
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BOOK 
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the Siding Industry" 


say C.J. COLLIER (/eft) and B.C. ONSTOTT (right), co-owners of Pioneer Home Improvement Company, Dallas, Texas. 


"Pitch book sells job on first call” 


“When we first saw National Gypsum Company's new Gold Bond Pitch 
Book on Asbestos Siding,’ say Mr. Collier and Mr. Onstott, “we knew 
this was the ‘sales closer’ we contractors had needed all along. 


“We had an appointment set up for the same evening that our Gold Bond 
salesman showed us the Pitch Book. We borrowed his book for the appoint- 
ment and sold the job. 


“Your Pitch Book tells the story of Asbestos better than anyone can put 


into words. 


“We now have a Gold Bond Pitch Book for each of our salesmen, and we 
are convinced it helps them open more doors and close more sales. This 
new Pitch Book is by far the best sales aid furnished in the industry.” 


The Pioneer Home Improvement Company's success with Gold Bond's 
sales-making Pitch Book is being repeated in roofing and siding companies 
across the country. See this amazing book for yourself...and visualize how 
much it can help stimulate new sales for you. Call your Gold Bond Repre- 
sentative now...or write National Gypsum Company, Dept. AS-95, 
Buffalo 2, New York. 


NATIONAL GYPSUM COMPANY + BUFFALO 2, NEW YORK 


Build better with 


Gold Bond 


& 
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Shingles Shingles UE shingles 
| CHROMA-TEX SIDING 


The best product . . . the best pro- 
motion—this combination will mean 
more roof paint and coating jobs for 
you this fall. 

Powerful ads are carrying the 
Warranty Seal story to your indus- 
trial and farm customers and pros- 
pects. Yes...everybody, everywhere 
is learning more about the superior 
long-life, low-cost, one-coat roof 
protection of Asphalt-Aluminum 
Roof Paints and Coatings with the 
well-known Warranty Seal. 

You can be sure it will stay on— 


AMERICAN ROOFER 


more Asphalt-Aluminum Roof 


Paint and Coating jobs this fall 


last for years on built-up and rust- 
able metal roofs. You won’t have to 
apologize for the job or give ex- 
cuses later on. It’ll help put you in 
line for the customer’s next big job 
and his recommendations to other 
prospects. 

Insist on Asphalt-Aluminum Roof 
Coating and Paint with the War- 
ranty Seal. If your present sources 
can’t supply you, write for names of 
manufacturers. Reynolds Metals 
Company, P. O. Box 1800-PQ, 
Louisville 1, Kentucky. 


This advertisement appears in the interest of the Paint Industry of America 
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BUILDING MANUAL é 
DIRECTORY 
EDITION 


(Formerly 
ROOFING, SIDING & BUILDING SPECIALTIES MANUAL) 


Of BOTH 
AMERICAN ROOFER & SIDING CONTRACTOR 
and 
Building Specialties & Home Improvement Dealer 


Two Big, Important Editions~A Full Year’s Adver- 
tising Impact at the Cost of a Single Insertion. 


ROOFING, SIDING & BUILDING SPECIALTIES MANUAL Always did a Terrific Job for 
Advertisers — Now It Will Do an Even Better One! It’s the same type of book as before, but 
it will have two different covers to tie it in closer with its respective field. 


TWO VITAL PROSPEROUS MARKETS 


More than 12,500 sales-minded, top quality roofing and siding contractors and building 
specialty dealers will read the Manual & Directory Edition from cover to cover . . . refer 
to it many times throughout the year. They are the cream of the subscribers of AMERICAN 
ROOFER & SIDING CONTRACTOR (45 years old) and of BUILDING SPECIALTIES & Home 
Improvement Dealer (8 years old). They are the big-volume, progressive, reliable leaders 
of their field, audited for you by BPA (Business Publications Audit of Circulation, Inc.) and 
by ABC (Audit Bureau of Circulations). 


*% How-To Section — on every phase of selling,application, sales training, 
advertising, management. 


Encyclopedia of Available Data — A list of manufacturers’ free literature 
and dealer aids. 


* 

% Complete Buying Guide — Cross-referenced, greatly expanded, the most 
complete ever compiled. 

* 


Directory of Trade Names — Will enable the user to find immediately the 
manufacturer of a brand name product. 


More Than 12,500 Audited Circulation .. . 
A Full Year's Advertising At One Low Cost 


AMERICAN ROGFER & SIDING CONTRACTOR 
425 FOURTH AVENUE NEW YORK 16, N. Y. 
Write today for Rates and Market Informaticn 


a3 
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No Matter What The Product... 
You NEED Up-To-Date Information 


Check No. 7 


Check No. 34 


Check No. 14 


Check the boxes opposite products or servi- 
ces about which you want information. Fill out 
the coupon. You will receive FREE the latest 
BOOKLETS, catalogues, information and de- 
tails from the manufacturers. Do It NOW 
while you are going over the list, and send to 


American Roofer & Siding Contractor, 
Fourth Avenue, New York 16, N. Y. 


American Roofer & Siding Contractor 
425 Fourth Avenue 
New York 16, N. Y. 


Send me facts on the items checked. 


N 


Aluminum Facing 


. Aluminum Paint 

. Aluminum Roofing 

. Artificial Brick Siding 
. Asbestos Siding 

. Asphalt Siding 

. Brackets, Ladder 

. Bulk Haulage Tanks 

. Burn Preventatives 


Caulking Compounds and Guns 
Cold Process Roofing 


. Corner Strips 
. Cutters, Shingle & Siding 


Felt Laying Machines 


. Flashing Fabric 
. Gutters, Eaves Trough, Leaders 


& Downspouts 


. Hoists & Derricks 


Hot Stuff 
58. Hot Stuff Carriers 
30. Insulation, Board 
68. Insulating Siding 
| 74. Insulation, Reflective 
34. Kettles and Pumps 
Knives. Roofing 
| 37. Ladders 
39. Louvers 
) 40. Membrane Fabric 
41. Mops and Yarns 
42. Nails and Screws 
88. Portable Melting Pot 


Address 


425 


) 83. Pre-Cast Stone Siding 
67. Repellent, Bird 
. Roof Coatings 
51. Roof Pumps 
. Scaffolding 
. Scrapers, Roof, Hand & Mechanical 
| 53. Snow Guards 
69. Sprayed Sidewall Resurfacers 
) 59. Tools, Catalogs of 
| 60. Underlayment for Roofing & Siding 


Other Items 


September, 1955 


Check No. 28 
| 
8 Check No. 58 
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SIDING 
/N 
COLOR 


Full-Color Shots 
Of Modern 
Homes Showing 
Insulating Siding 
Will Be Seen In 
Next Month’s Big Issue 


Selling Color in NEW Homes 
Selling Color in OLD Homes 


In The Special 
COLOR SECTION 


LAY BRICK 
IN HALF 
THE TIME! 


October, 1955 Issue 
AMERICAN ROOFER 


& 


@ REAL BRICK IN THE MODERN FORM 


A PRESTIGE PRODUCT — we developed Quikbrik to meet the urgent 
requirements of the building and remodeling trades for a low 
cost brick veneering . . . Quikbrik is pulverized hard burned face 
brick with improvers added for greater strength .. . It lifts you out 
of cut-throat competition . . . Talk Better Quality, Permanence and 
Everlasting Beauty. It’s easier to sell. 


GREATER PROFITS . . . Quikbrik has proven dealers make larger 


Siding Contractor 


Subscribe Now! 


AMERICAN ROOFER & 
SIDING CONTRACTOR 


4254th Ave., 
New York 16, N. Y. 


) Enclosed is check or money 
order. 


) Please bill me $3.00. 
NAME 
COMPANY 
ADDRESS 


profits than possible with tacked on siding or ordinary brick... 
It makes more profit per job with less effort... If you have never 
handled a non-competitive product you'll be amazed at the profit 
potentials of Quikbrik. 


FOR COMPLETE DEALER INFORMATION FOR YOUR DISTRICT, 
PLEASE WRITE DIRECT 


AMERICAN CEMENT PRODUCTS 


7306 PURITAN 


DETROIT 38, MICHIGAN 
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BY ACTUAL TEST 


AMERICAN ROOFER 


4O-MILE WIND COULDNT BLOW THEM OFF! 


Ask your J-M representative to show you 
the motion picture of this dramatic test. 


JM SEAL-O-MATIC ASPHALT SHINGLES 


withstood the TERRIFIC BLASTS of an aircraft ee 


New patented Seal-O-Matic® Asphalt 
Shingles are an exclusive Johns- Manville 
development. They have the beauty of 
traditional square-butt shingles, yet 
they are self-sealing to defy gale winds 
and rain. 

In the severe tests illustrated above, 
wind and water at 100 miles per hour 
were driven against a panel of these 
self-sealing shingles for a solid hour, 
with frequent gusts up to 140 m.p.h.! 
This is the equivalent of the full fury 
of a tropical hurricane. Not a tab was 
lifted. Not a drop of water seeped 
through. 


Get the whole story about Seal-O- 
Matic Shingles. Write Johns-Manville, 
Box 111, New York 16, New York. 


Johns-Manville 


HERE’S THE SECRET 
that makes J-MSeal-O-Matics 
superior to hand-cemented, 
locked or stapled 
shingles: 


@ The sun's heat seals the tabs automatically because 
of this factory-applied strip of petroleum resin cement 
on the underside of each shingle. 

@ The entire butt edge is sealed—not just spot- 
cemented or spot “locked” or stapled. 

: ®@ Every tab is securely fastened with no cement smears 
=> on exposed surface—human error is eliminated. 


No tricky application — no tabs to fit into place — 
applied in regular way with only 4 nails. 


PRODUCTS 
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PERMITE Aluminum Paints _ 


PERMITE ASPHALT HEAVY-BODIED ALUMINUM 


If you need an extra heavy-bodied roofing paint that com- 
bines the protective qualities of Aluminum and Asphalt, 
here’s the paint for you! 

Permite Asphalt Heavy-Bodied Aluminum roofing paint 
contains double weight pigment that gives double pro- 
tection to roofs . . . whether the surface is asphalt, bitu- 
minous, metal or masonry .. . reflects up to 85% of all 
light and heat rays which are destructive to roofing life. 
Its year-’round insulating qualities cut air-conditioning 
and heating costs. 

Contains 3.9 lbs. of aluminum pigment per gallon of ve- 
hicle. Extra resistant to bleeding, browning out, cracking, 
alligatoring. 


-ASPHALI 


PERMITE ‘3-A’’ ROOF COATING 


If you need triple protection, here it is! Permite “3-A” com- 
bines the three best protective agents known—Aluminum, 
Asbestos and Asphalt—in one long-wearing, resilient paint. 
Forms a thick, blanket-like coating over built-up, bitumi- 
nous, or any other roofing material. 
Permite “3-A” yields easily to stress and strain, without 
chipping or cracking . . . absolutely blocks out moisture 
. Stops roof overheating and deadens noise. Keeps 
interiors cooler in summer, warmer in winter. 


MAIL THIS COUPON 


for descriptive bulletins and the name of your 
necrest Permite Paint Distributor. 


permite 


PERMITE PAINT DIVISION 
ALUMINUM INDUSTRIES, INC., CINCINNATI 11, OHIO 


Please send me your new bulletins containing 
complete information about 


PERMITE ASPHALT HEAVY- PERMITE 3-A BOTH 


BODIED ALUMINUM ROOF COATING 
SE COMPANY 
ADDRESS_ 
STATE 


) ONE of these a | 
a 
4 ALUMI 
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OOFING and siding contractors are 
R always anxious to learn the facts on 
current business trends and the outlook tor 
the future Various organizations in the 
construction industry, business groups and 
economists have already prognosti ated that 
the future at least the next five years 
good. Typical of these predictions 1s 
the one made in a new market study, entitled 
Building Is Your Business” just published 
by Wildrick & Miller, In New York 
vivertising and sales counsellors 

The construction industry has not only 
become our biggest enterprise ... “it 
promises to stay big—and provide a 
huge market for goods and services for 


years to come,” the survey says. 


ry 


he ithors see plenty ot ot a col 
ed high level of home building — “th 
ices the indust he 
} ‘ ites var but st agree that 
throug!) WA) there ill be market ra 
‘ t ] } me per ea ce pite the 
current tam I 
possible tghte page ne 
tud ts hat tl oh the 
irriage rate has dr pped i eee years 
the number of births has climbed steadily 
setting a record of over 4 million last vear 
I} indicates families are getting larger 
The 1 need larger houses And because 
there has been such a big increase in the 
size of the middle income grou 45% 
lngger Ince World War many more 


people can afford larger houses 

“After 1960, housing demand will re- 
ceive new impetus as the big baby crop 
of the years following World War II 
reaches marriageable age,” they say. 

Other reasons noted in the study for a 
housing demand include 

‘Approximately 7 million homes are now 
in sub-standard condition and they will i 
crease to over Y million by 1960 

“Increasing acceptance of contemporary) 
design ideas will speed up the obsolescence 
of older houses, increase demand for new 
ones And new construction techniques 
presaged by the current boom in prefabri 
cated home sales (75,000 in 1954). will 
augment this trend.” 

“There's also every indication that th 
constant migration of a large part of the 
U. S. population will continue —about 1/5 
ot the population moves to a new location 


(Continued on Page 36) 
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» Field Tests By Impartial Contractors PROVE... 


the 
FELTLAYER 


OUT-PERFORMS 


a 0 r ma es 


Put through its paces on rooftop after rooftop, the new 
Aeroil Feltlayer operated faster, smoother, more effi- 
ciently than previous Aeroil models and competitive 
models. 
Now you can take advantage of these 
important new time, work and money 


THREE MORE AEROIL PRODUCTS! 
Ends bouncing and yawing. More thon triples time 
$ STRAIGHT LINE TRAVEL ond work suvings over 


smaller buckets! Copac- 

Lays felt uniformly. ity: 30 gols. 

» TRICYCLE MOUNTING ON PNEUMATIC 
TIRES 


Insures effortless maneuverability. 
® STURDY VALVE LIFTER BAR 
Easy one hand movement raises valves 
and lowers mop. 
® SPACER PLATE 
Keeps felt roll aligned for straight line felt 


NEW HOT LUGGER 
Convenient, practical way 
to transfer hot liquid 
from roof stand or from 
hoisting bucket to felt- 
layer! 


NEW ROOFERS CART 
Sturdy, lightweight, carries up to 
500 Ibs.! Accommodates 10 rolls 
of felt or eight S-gal. buckets or 


laying. six 8-gal. buckets. 
COTTON MOP PRECISELY PLACED FOR 
MAXIMUM SWEEPING ACTION Feuer end Massel 
EASY-THREAD ROLLER POSITIONS a 
LARGE, CONVENIENTLY LOCATED 
E DESCRIPTIVE LITERATURE 
LIFTING RINGS FILL OUT AND MAIL NOW! 
LIGHTWEIGHT... ONLY 155 LBS. 
LARGE CAPACITY TANK — 23 GALS. 
Please send me your literature on: ; 
[) NEW Feltlayer () NEW Hoisting Bucket | 
[] NEW Roofers Cort [) NEW Hot Lugger | 
Other: — —) 
Nome Title 
“Quolity Guoranteed Products Since 1917” Compony 
Melting Kettles * Melting Furnaces and Compound Pots * Tool 1 address ee ! 
Trailers * Torches end Burners Concrete, Teel, Spece end Weter 
Heaters * Coating, Cleaning, Finishing Hot Dip Tanks * Roofers City Stote 


ond Povers Accessories 
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rE PROFITS = CO OM 


DEALERS 


| 
IN MAMMOTH, 
NEW- MARKET 


— 


AS THE STONE AGEcomes * 4 fwitn 


GLENSTONE 


Le The solid individual stone facing 


Seles hoppy Glenstone dealers ore watching an ing phe 
it’s live steam cured! as Glenstone blosts open a big new money-making market in home 
it's pre-cast and live steam cured up to 
20” long. Hos rugged rock-hewn texture that holds BIG « MER ACCEPTANCE — 


And there’s good reason, 
too. Becouse Glenstone provides powerful sales ammunition to fill so 
mony customer needs and demands. It not only beautifies and protects 
o home forever, but also insulates against summer heot and winter chill 

and in addition, ends all upkeep expense of painting, siding and 


its natural coloration for life. In Crab Orchard, 
< chet, Idee. 


, and other natural colors 


Sells on sight! 


Applicates without skilled labor! shingling for all time. Valuable customer selling points . . . big big 

Big walt salee! reasons for quick and easy Glenstone sales. 
FHA Accepted item. EASY APPLICATE. NO EXPERIENCE NEEDED! 
; Because Glenstone is delivered to the job pre-cut and pre-cast, it 
@ SPECIAL TO GLENSTONE DEALERS applicotes without skilled labor. Just about any dealer can handle 
a every Glenstone job with eose .. . and without previous stone experi- 


We show you how to set up your sales stoff 

sell in one week! We train your applicators 
— applicote within 2 weeks! We plan your 
promotion ond advertising. Get qualified leads 
galore! Ends results Bonanza in 3 weeks 


ence. Comporable in cost to ordinary shingles. 
EASY 9ELL. GLENSTONE BACKS YOU UP WITH 
ADVERTISING AND PROMOTION poverhovse Glenstone 


Advertising in locol newspapers, TV stations, radio and in national 


consumer magozines helps pay off for you in comfortable profits . . . 
> drives customers your way. So what ore you waiting for? Get all the 
Z details and the complete profit story now. Still a few protected 


franchise territories open. Either phone or fill out and mail the coupon 
below. Do it today! 


Nome UNIVERSAL 
Company Nome STONE core. 


Address 


Universal Stone Corp. 
6 Brooklyn Ave. 

Freeport, N. Y. 

Please send me full in- 
formation and details 
on Glenstone exclusive 
protected franchise. 


Sreekiya Ave. 
Stote Feoeport, L. M. 
City 9-4546 
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Roofers must act now to halt 
penalties on voided tax benefits 


and siding contractors 
who took advantage of Sections 
452 and 462 last year will need to take 
immediate action on the provisions of 
the repeal of these sections. As you 
know, these two sections of the 1954 
Internal Revenue Code provided an 
opportunity for extra deductions 
through the establishment of expense 
reserves and prepaid income accounts 
Now that these two sections have been 
repealed, prompt action is necessary to 
avoid extra interest and penalty pay- 
ments 

These two sections were designed 
originally to help bring tax accounting 
procedures more nearly into line with 
standard business accounting practices. 
Section 452 covered the handling of 
prepaid income and section 462 dealt 
with reserves for estimated expenses 


Handling Prepaid Income 


Under the provisions of Section 452, 
a roofing and siding contractor was 
permitted to calculate his taxable in- 
come on his actual 


income. Prepaid 


income (money received before it was 
earned ) was handled through a reserve 
and counted in the year when it was 


earned. Section 462 gave a contractor 


By JACK E. BEDFORD 


an opportunity to set up a reserve for 
estimated expenses that 


in a 


ould be paid 


later tax vear, but which were 


necessary for the income reported in 
tne current year. 

Soth of these tax savings opportun- 
ities have now been repealed by Public 
Law 74. 

Roofing and siding contractors who 
reported taxes on an accrual basis and 


who took advantage of the tax saving 


Photo of The Month 


This month's cover photo shows a typi- 
cal finished installation of pre-cast stone 
siding, made by Universal Stone Corp. 
and applied by its subsidiary, Glenstone 
of Long Island. 

The house shown belongs to Mr. & Mrs. 
Kenneth Sleeman and is located at 37 
West 4th St., Freeport, N. Y. Approxi- 
mately 500 square feet of stone siding 
was applied to the front and both sides 
of this five-year-old wood frame house. 
It took exactly five working days to do 
the entire job including application of 
felt, lathe, concrete bond coat, stoning, 
joining and clean-up work. The owners 
were extremely pleased with the results 
achieved by using pre-cast stone siding. 


provisions of sections 452 and 462 last 
year are covered by the Act repealing 
these sections, On the other hand, con 
tractors who continued with the 
reporting basis are not affected by the 
repeal of these sections of the 1954 
Internal Revenue Code. 


cash 


Here are the specific requirements 
of the repeal of Sections 452 and 462 
and the procedure for handling the 
adjustment to save money and to avoid 
future penalties : 


Effective Date 


Public Law 74 sets up the effective 


date for the Act as follows: “The 
amendments made by this Act shall 
apply with respect to taxable years 
beginning after December 31, 1953, 
and ending after August 16, 1954,” 


This was the same time covered by the 
sections in the 1954 Code so it auto 
The 
repeal applies retroactively or as if the 
sections were not included in the 1954 
Code. 


matically eliminates these sections 


Filing of Statement 


Roofing and siding contractors (re 
porting on an accrual basis) must file 


(Continued on Page 50) 
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Handling pitch is tough: 
how to make it easier 


Speaking straight from experience, Mr. 
Stanley here presents some tips on a 
perennially tough problem for his fellow 
contractors. He is a member of the Caro- 
linas Roofing and Sheet Metal Contrac- 
tors Association. This article originally 
appeared in “The Carolinas Roofer.” 
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Che distance between the 
supply and our operation is, of Irse 


soived DY ordering as tar in adv € as 


possible and trying to keep the factory 
advised of our schedule. Even with the 
huge spring and summer demand we 


ire rarely held wy 


Power Equipment Helps 


\ bulky material requires time and 


thought to handle and power equi 
ment helps to make the job less burdet 
some. The unloading platform is so set 


up that pitch drums can be rolled 
utilizing gravity. The same platfor 
accessible to 
putting material on the job truck 
Should the pitch go straight to the 
trom the factory the drums are check« 
to see that they are standing on end 
Even on a day of moderate tempera 


ture the pitch will flow if the su 


shining and every pound ot pitch lost 


is a financial loss. A turned-over drun 
can easily lose half its contents ot 
warm day and pitch out of the 


5 trae handling of pitch | grown to 
hye or enterprise for | te Cit 
Co.. im IsInes 


By JOHN S. STANLEY 
Gate City Roofing Co. 
Greensboro, N. C. 


irtual impos eT Cost 
ng between t e cents a 
pound 1 he ing It up 
t runs int mey i 1 
‘ 

lt the pitch is t tored in the 
pen, the drums 1 e checked. The 


light gauged metal is easily punctured 
Fork lift trucks put gashes in the metal 
from which the pitch will flow, making 
the job site unsightly. The damaged 
drums, of course, should be used first 

Now for the heating! Pitch to do 
the job on the roof you want it to do, 
must be heated properly. That means 
a clean kettle and, if pumping the pitch 
to the roof, it means clean lines. It has 

(Continued on Page 43) 


HOW TO FLASH BUILT-UP ROOFS 


Root flashings ire sed to water 
proof the vulnerable parts of a root 
These flashings pr isture from 


entering a structurs 


il angles 


— 


} METAL BASE FLASHING 
H 


TARRED FELT 
REINFORCING PLIES 


TAR ANO GRAVEL SURFACE 


METAL PAN SET IN 
HOT PITCH AND 

FILLED WITH HOT 
PITCH OR PLASTIC 
CEMENT~_ 


TWO PLIES OF 
FELT IN PITCH 


ROOFING MEMBRANE CONCRETE DECK 


ROOFING FELTS BASE FELT 


TAR ANO CAP SHEET 


GRAVEL ROOF 


= 

WOOD DECK 


CONCRETE DECK 


\ cross-section of three different types of 
flashings and the materials used in ap- 
plying them are shown in the drawings 
above. 


which the roof forms with vertical 
surfaces, changes of pitch and such 
roof projections as parapet walls, fire 
walls, superstructures, chimneys, ven- 
tilators, drains, aerials, skylights and 
tie rods. 

The importance of good roof flash- 
ings cannot be overemphasized the 
value of a good roof installation can 
be destroyed by inadequate or poorly 
installed flashings. 

Many materials are used for roof 
flashings various sheet metals, as- 
phalt-saturated flashing felts, asphalt 
plastic cements, fiber glass roofing 
membranes and special materials. 
These can be installed in various sys- 
tems of flashing construction 


Engineers Must Analyze 


The many factors involved in speci- 
fying flashings require analysis and 
evaluation by a qualified roofing engi 
neer. Since flashings protect roof weak 
points, they must have greater struc- 
tural strength than the roof surface. 
They must be flexible so that roof 
movement does not dislodge them 
They must be fastened securely so that 
(lisintegration does not produce sepa 
ration of flashings from walls 

(ther factors affecting selection in- 
clude: (1) expansion and contraction 


of flashing and structure, (2) corro- 


sion of metal flashings, (3) roof traffic, 


(Continued Pa ix 
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METAL COUNTER FLASHING 
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PARAPET WAL(* ROOF DECK 
METAL 
~aFLANGE 


Here mechanic finishes trowelling on 
bitustatic cement before laying in open 
mesh jute which will give needed tensile 
strength to the finished roof. 


Roofer who showed owner 


folly of making minor 


repairs wins major job 


HEN 


called in roofing contractor Milton 


owner Robert Halpern 
Tieger to repair the roof of one of his 
apartment buildings, a 70 family, six 
story building, he presumed that this 
would be just another ordinary repair 
but 


iob main 


minor, necessary to 


tain good condition. Tieger examined 
the roof carefully, and what he saw de 
termined him to tell Halpern the truth 
the repair job he wanted would be 
just thrown out money 
Why? 
The root 


was of conventional felt 


Roofer Tieger shows owner Halpern how easily the felts 
pull off his parapet wall, and how badly the roof has been 
damaged by the fact that the coating has run. 


Photos & Data Courtesy 
Chase Bag Company 


construction which had developed a few 
dried out patches. This was all that 


was apparent to the building owner 
But what roofer Tieger, saw was a 


condition which would not be remedied 


by a simple repair job! A 


the parapet walls 


vear earlier 
had been “water 
proofed,” using 15% felt applied with a 
low quality roof coating. This coating 
started to run, causing the felt to s: 


and by its own weight, 


i, 
pull away from 
the wall. Cracks quickly developed and 


With a larger section of felts pulled away 
shows just what will have to be done in re-pointing and 
completely new roofing of higher tensile strength in order 
to prevent the condition from recurring. 


the infiltration of water began to rot 
the waterproofing structure and seri 
ously loosen the masonry wall itself. 


Owner Halpern had wanted the roof 


patched, waterproofed, and sealed 
Contractor Tieger (shown demonstrat 
ing in this page), 


showed the owner the condition of the 


the pictures on 


wall, the decayed spots under the roof, 
and the bad shape of the rest of the 
building. In saying that it would be 
wasteful to repair the roof in its condi 
tion, Tieger risked losing a lucrative 
But his candor paid off. Mr 
Page 46) 
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What maces good 
asphalt oofing? 


At the behest of AMERICAN ROOFER 


\lert salesmanship plus aggressive 
Roofing Industry Bureau has provided PTOMOUON Is a large © answer 
the article which follows. It details much to this question anulhiarity 


of the background that makes asphalt 
roofing such a popular and easy product 
to sell and apply today. 4 Ttundamenta! 


hat there t roofing WE 
S of asphalt roofing hit that has made it r with con 30,900 
1 me e peak in 1954 , sumers’ Colorful b hire resist Tires last longer 

total O48 square ince versatility nomv are 
ved to dea | tribute es g with form of either roll r wohng or shingles 
out state which Gealet First, the felt is thoroughly soaked 
er, there ye "ing in a hot asphalt called the “saturant.” 
Chen, the saturated felt is covered with 

4 


= = a heavier, tougher, thicker asphalt 
o™ alled the coating The mineral 


, ] ; granules which give asphalt roofing its 
LZ / beautiful solid and blended colors are 
then pressed into the surface of the 
\ 


- I'm roofing felt... ; heavy iting asphalt The roof 


now 1s ready tor cutting and packag 
y ~ ‘ 
| 
| made to > 


») 


ing for shipment 


// || be thirst I'm asphalt... Good Roofing Starts 
be With Good Felt 


£7 te order \sphalt roofing starts with a good 
felt base and felt above everything 
else must be thirsty so thirsty it 
than enough to roof 6,000,006 ont cinder. demesne ost wll will drink almost its own weight in 
last oofing are 1 ee, but the 
ts re vere nanutacturing met! he raw 
Look to 1940 t hitteer materials used ng roofing 
years In that vear twenty-five vears ag ildn't do to I'm free-flowing 
slightly ore than 44,000,000 s res day. In these vears 


ns of dollars 


of asphalt roofing. And manufacturers have been spent finding out how to asphalt saturant .. 
ind dealers thought 1940 is a Ing make a better product to mmprove = 
vear. It was, but since then. the asphalt manufacturing metl : to build new man’s best waterproofer 
roofing business really has been jump plants and equipment to supply } : 
ing. Sales bolted to 60.000.000 es dealers and consumers with roofing of + bw 
m 1945 ind to almost 87,000,000 higher quality to sell at attractive telt needs to be strong enough and 
squares in 1950. The asphalt roofing prices —to advertise nd publicize pliable enough so that it can be fed 
business d ubled in ten years roofing to consumers through a roofing machine without 
since 1950, shipments of asphalt How is good asphalt roofing made? breaking or without damage to the 
roonng have stabilized near this peak fibers, and strong enough so the felt 
totalling nearly 417,000,000 lares Manufacturing Is Scientifically won't break and tear when the roofing 
and averaging more than &3.000.000 


. Controlled is being applied to a roof. 
1090.1 . the five-year period of \s long as felt has these qualities, 
Manufacturing of asphalt roofing is it doesn’t make too much difference 
What about the future? Car 


Cealers a continuous and a scientifically con- what the felt is made of. As a matter 

expect asphalt roofing sales to continue trolled operation. Felt is fed into one of fact, the raw materials used in mak- 
at ne: prese ‘cord : 

at or near present rec + end of a machine, and comes out the ing felt are pretty much the same 
can sales climb still higher other, just 


1 few minutes later, in the everywhere. They consist of organic 
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fibers, largely wood, paper, and rag 
These used in varying 
quantities or proportions. 

But if the kinds and proportions of 
used in felt don’t make much 
difference, what does make a difference 
is the the felt is manufactured. 
Eight vears of exhaustive testing show 


fibers are 


fibers 
way 


that preparation of the materials used 
in the felt and the formation of the 
felt are far more important than the 
kind or proportions of paper, rag, or 
new wood fibers used in making roof 
felt 

\s long 


ing 
ago as 1936, following ten 
National Bureau 
“A Study of 
Quality of 


vears of testing, the 
of Standards published 
the Weathering 


felts made from Various Fibers” 


Roofing 


(Re 


search Paper R.P. 888 Journal of 
Research of the National Bureau of 
Standards, May, 1936 The study 


r oint 


sts longer 


said in part, “There was no significant 
difference in the resistance to weather 
ing of asphalt roofing which may be 
attributed to the kind of 
combination of fibers employed in the 
felt.” 


fibers or 


dry 
Man's Best Waterproofer 


\sphalt is the best 


agent known to man. 


waterproofing 
It has been used 
for more than five thousand years. It 
waterproofed Noah's Ark. It embalmed 
the Egyptian kings 


SS 
= HSS 


Coating Asphalt Armor 
Asphalt is a good 


adhesive. It 


aiso 


binder in macadam roads that 


is the 


Shipments of 
since 1940. The graph shows the steady rise in use. 


asphalt 


stand up for vears under heavy traft 


Asphalt comes from petroleum, and 

is made from petroleum by oil com 

panies according to exacting specifica 


tions of roofing manufacturers. There 


I'm a better roof because 


I'm fortified 


> 


are still some asphalt lakes, but natural 


asphalt isn’t used today in making 
asphalt roofing. Man-made asphalt 1s 
better 

Research has revealed great deal 
about asphalt in the last twer ty-five 


years, and the types that are best to use 


in roofing. Techniques used im re 
£ | 


fining asphalt likewise reflect scientific 


progress, and it’s surprising the num 


her of changes refining can make. For 
example, refining can make asphalt 
hard or soft pliable or brittle thick 
or thin. It can take out the light oils 
or leave most of them the asphalt 


so it will melt 
much higher 


Or asphalt can be refined 
low or at 


ata relatively 


temperature. The important thing to 
this a 
select the 


lable to him at hi 


remember 1s rooting 


manu 


facturer can best asphalts 


inufacturing 


roofing have 


just about doubled 


plant and refine them to standards that 


will make roofing of uniformly good 


quality. 


Asphalt Saturant Is Free-Flowing 


Good felt drinks almost twice tts 
weight in asphalt saturant. It 1s the 
saturant’s job to protect the base felt 
by preventing motsture trom getting 

\\ 
\ tes 

\ | 

\ | 


Felt 


completely waterproofed with saturant 


into the felt and damaging fibers 


will provide many years of life 
If the thick of 


heavy, it every 


saturant 8 too 
flood 


the saturant 


tow 
can't and 


felt: 


pore 
fiber in the must 
differ 


town, cle pend 


be “free-flowing.” There is a 


ence asphalt saturants, 


ent upon the kind of roofing being 
made. Roll roofing needs softer satut 
ants so the roofing can be rolled 


(Continued on Page 40) 


1954 
87,000,000+ 
—\ 87,000,000 
1945 
60,000,000 
| 7~¥ 1940 r 
| A 44,000,000 
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AT THE GEORGIA CONVENTION: 


“Better Insulation Expected 
Under New FHA Specs.” 


industry 


Homeowners, the insulation 


and roofing and siding contractors gen 


erally can look forward to improve 
ment of standards in house insulation 
if the FH A’s new revision of Minimum 
Property Specification No. 49 is prop 
erly entorced through mspection. So 


declared R. Foster Walton, Pronx 


tional Products District Director of 
lohns-Manville Sales ( orporation, at 
the annual convention in June of the 
Roofing and Sheet Metal Contractors 


\ssociation Georgia, in the General 


Oglethorpe Hotel, Savannal 


\ugust issue of 


\s reported i the 


AMERICAN ROOFER & SIDING 
CONTRACTOR. Tohn Ennis. Pres 
dent of the Natior Rooting Contrac 
tors Association wi the KeVvnote 
peaker He urged rooters to adopt 
odern nethods of peratior Since 
ublication of the August issue, addi 
tor material and the photos on this 
page arrived from the convention 


FHA Ends Poor Work 


Walton explained that the FH 


revised specification could end poor 
insulation jobs and such “trick desig 
nations” as service blanket, wall thick 
twin insulation. and double thin. It re 
quires the manufacturer to label the 


thickness in inches with the maximun 


variations allowable. In the case of fill 
insulation in ceilings, the builder must 
sign a card and attach it in a prominent 
place in the attic rhickness 
that ough t 


thick 


stipulating 
density is e1 
least YO% of 
the name of the 
and the date 
Walton also asserted that 


in inches, 


maintain at 1 


States 
manutacturer 
installed 
sulation is essential to smooth fur 
tioning of heating and air conditioning 
He cited studies made by the Engineer 
ing Research School at the Universit 
of Ilhnois, showing that sizable savings 


can be made in original costs and fuel 
bills if imsulation is installed. The six 


Above: roofers and 
their wives and children 
gathered for the big 
annual dinner as the 
Georgia roofers con- 
vention drew to a clos« 


Right: new officers of 
the Association for the 
1955-56 term include, 
front row, from left 
Jas. H. Welch, Pres.: B 
Noblitt, Exec. sec 


Leroy Still, Past Pres 
Rear Row: W. M. Jones, 
Sr., Treas.; Laney 


Herndon, Vice-Pres 


which is re 


ton air condition 
nsulation, can 


unit 


} 


quired im the 


he reduced in at with in 


AMERICAN ROOFER 


But, he added, this will hold 
true only when insulation is installed 


sulation 


(Continued on Page 47 


Contest To Stir Public Relations Activity 
Set Up Among Local Groups By NERSICA 


\ nation-wide « etition designed 


to stimulate public relations activity 
imong its local groups was announced 
recently by NERSICA, Ince., the trade 
association whicl resents the home 
unprovement contractors of the United 
State 

Lee Verchereau, Schenectady, 


Chairman of the Public 


that insofar 


ciation’s 
Relations Commiuttec aid 


is can be determined, the contest is the 


first in trade association history to focus 


directly on public relations effort of 
local groups. Purpose of the activity, 
he said, is to st ite mitiative and 
recogni pertor ce among mem 
bers working in mmunity relations 


National 
nth observance 
the first time last March. 


Verchereau added that the public rela- 


Pomting specifically to the 


Home Improvement M 


sponsored for 


tions progran has Stik 


eeded in making 
public and imdustry groups aware of 


NERSICA’s role in encour 


in home 


ning hon 


ag 


est service mprovements 


Judges in the contest will be Robert 
L.. Bliss, Executive Vice President ot 
the Public Relations Society of Amer 
Day, Associate News 
Printers’ Ink, and Weston 
Vice President of 


ica; Cameron 
Editor of 
Smith, Executive 
Financial World. 

Action at the local level in curbing 
the “bat 
through cooperation with Better Busi 


menace of advertising” 


Bureaus and law enforcement 


authorities is one of the chief elements 


ness 


of the contest, which continue through 
February 1, 1956, immediately prior to 
the annual convention 
exposition at Atlantic City, N. J. Other 
qualifying elements are participation in 


association's 


community activities, including home 
exhibitions and improvement programs 
of various kinds, relations with printed 
and broadcast media, and educational 
talks before social and civic groups 


Prizes will be awarded in two classi 


heations; one, to a local group that 
employ S a secretary, and one to a group 


(Continued on Paae 33) 
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Price rat-race avoided by firm 
with faith in good workmanship 


By PHIL LANCE 


John J. Gallagher, manager of Seal-Tite, 
shows pictures of successful jobs done by 
He finds these 
case-history photos a top sales aid. 


the firm to a customer. 


IMPETITIVE pricing has been 
practically eliminated by the Seal- 
Tite Co. of Camden, N. J., because 
of the confidence that this organization 
has developed in its salesmen, mate- 
rials and workmanship. As a result, 
customers sign up for a new roofing or 
siding job without the usual waiting 
period of checking “other contractors” 
first. 

“It is very important that a roofing 
and siding contractor build up confi- 
dence in his firm,” points out John J. 
Gallagher, manager, “because this leads 
to a better sales reaction by customers. 
Once confidence has been instilled, cus- 
tomers don't question the prices, work- 
manship or materials used by the con 
tractor in doing their job. This helps 
the contractor increase his work volume 
without the usual loss of time between 


the initial customer contact and the 
time that a new roof is installed.” 
Better than 95% of all the work 


handled by the Seal-Tite Roofing and 


is residential 


Siding Co., Once a con 
tractor concentrates on this field, it has 
and the next 


job more easy to get. Customer rec 


a chain reaction makes 


ommendation is very important and 


word-ot-mouth advertising goes a long 
way in establishing the reliability of a 
contractor. 

In the 10 years that this contracting 
firm has been in business, 
still to get their first 
plaint. And many 
come back for other jobs 


they have 
customer com- 


customers have 


Keeps Name Out Front 

Gallagher is a great believer in keep- 
ing his firm name out front. Although 
who follow 
up leads and make their own contacts, 


he has a crew of salesmen, 


he is constantly getting calls from cus- 
who heard of Seal-Tite from 
one of several sources. As he puts it, 
“we can never tell exactly from what 


tomers 


source a customer got our name, but 
the fact that they called us to get an 
estimate of a job is enough to satisfy us 
that keeping our name before the pub 
he 1s very important. And we intend 
to continue doing just that.” 

Seal-Tite is a 


advertiser 


consistent newspaper 
\n unusual type of adver 
tising that they do has brought them a 
lot of comment and prospective leads 
\Whenever they are contracted to do a 


major roofing or siding job, they run 


an ad in the local paper that carries a 
picture of the building that they are 
yoing to work on. This ad tells the 
reader to keep his eye on this building, 
because Seal-Tite has been contracted 
to work on it. After the 
a follow-up ad features the same build 
ing and tells the reader that Seal-Tite 
has already completed its roofing or 
siding modernization work on it 


job 1s done, 


well 
institutions, such as hotels, 
banks, hospitals or other institutions,” 
says Gallagher, “and the idea behind 
them is to get the prospect to think 
that if Seal-Tite is good enough to do 


“Usually these ads feature 


known 


the roofing or siding on these buildings 
then they are certainly good to do out 
work. And these are the exact words 
that we have heard from our cus- 
tomers 

Seal-Tite’s fleet of 12 trucks are well 
maintained at all (sal 
lagher considers them traveling bill 


boards 


times because 
All mechanics are uniformed 
and are under specific orders to leave 
every home and job as neatly as pos 


sible 


of his customers to have to ‘clean up’ 


This contractor doesn’t want any 


(Continued on Page 48) 
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Koppers Tar Products Names 
Weidlein to New Post 
R | in. forn Ira 
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Certain-teed to Acquire 
Gold Seal Asphalt Roofing Co. 


ertan u 
ng mate a nanutacturer 
| 
\ a t 
i 
i 1 ‘ 


Reynolds Metals Co. Plans 
Aluminum Expansion Program 
Is Me 


Reyno 


ompany pial 

crease t na ut ducing 
capacity to 1.1 billion pounds, Richard S 
Reynold Ir president, announced recently 

The hulk f the xpenditures for ew 
taciiitres, about SZ00.000.000 ut f a tota 
of $2350,000,000. will be dewoted 27 
million pound expansion of primary produ 
me and related acilities ncluding new 
bauxite mun Haiti ane amaica, and a 
giant coal-burning power i 
maining $30,000,000 will be use rincipa 
for the modernization and enlargement 
present plant 

Additions to present plants, providing 7 
million pounds of ne rimary capacity are 
scheduled for completior 195¢ 

The princi feature 1 any 
expansion gram is a propose ‘ 
000.000 pou primary woductior 


the Ohio River Valley, Mr. Revs 


it. cost S168 ( ng relates 
Mea ‘ t 4 unce lat 
Chustes Wale, } f Reynolds 
lbarm Institut as Dee nt a member 
\g iitura ) t Committe 
the ambet the | ted 


Ruberoid Ups Lang and Hall 
To Top Sales Posts; Appoints 
Murphy Southwest Mgr. 


O'Leary president otf 

1 ie Ruberot Lo ] unced the ap- 

tment of ans Vilton onn.,. 

Saics Tila tre company 

resent. lang general sales 
mager 


Appointed to new positions at Ruberoid, 


above 
James ( 
Dallas, Tex 


John Lang, Gen. 
Murphy, Dist. 
and Joseph G. 


are, from left 
Sales Mer.; 
Sales Mer.., 


Hall, Asst. Gen. Sales Mer 

\t the same time, O innounced that 

seph G. Hall. manag ft company’s 
outhwest sales distr mn Dallas, Texas 
ill hecome assistant ¢ t ales manager 
Botl ‘ mah eadquarters m 
Ne York { Bellaire, 
Texas epla trict sales 
Nanaget 


Ferro Building Prods. Div. 
Names Hutt Vice-President 


The appomtment « em \ Hutt as 
Vice-President, Building ducts Division 
vas announced recent y R \. Weaver 
Board Chairman of Fert Corporation, 
Cleveland. Ohn 

Mr. Hutt, a twenty-t year veteran with 
Ferr most recently served as Vice-Pres- 
dent of Advertising ar Market Research 
H : President of Porcelain Enamel 


Wilson-Marsh Co. Named 
Rep. for Quaker State Metals 


son-Marst Meta \ any has been 

appointe epresentative tor mill products 
Ouaker State Meta ( it Nas at 

unced by \ H ariton Viee President 


Quaker Stat 
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aluminum sheet and coil in the 
New York area, as well as northern 
Jersey and Fairfield County, 
Johns-Manville Names 
Dennison Manager 

Of Sales Engineering 


entire metro- 
politan 


New 


Conn 


\ppomtment of E. Allen Dennison as 
Manager for Sales Engineering has beet 
announced by E. K. Clark, Vice President 


and Merchandise Manager of the Johns-Man- 


ville Building Products Division 
Mr. Dennison succeeds W. Stanley Miles, 
who retires after a career of more than 41 


years with the company. Prior to 
Johns-Manville in 1951 as Staff Architect 
for the Building Products Division, Dennison 
had been associated with Carson and Lundin 
and Eldredge Snyder, Architects 


x 


Asphalt Institute Creates 
Fellowship at Maryland Univ. 


Moving to ease the alarming shortage of 


joming 


young graduate civil engineers, the Asphalt 
Institute has created the first Bernard | 
Gray Fellowship in asphalt technology at 


its host school, the 
Formal 


University of Maryland 
approval of the study grant was 
given by the Institute's board of directors 
meeting June 22-23 Springs, 
Colo 


at Colorado 
Institute Buchanan said 
expected to be the first 
established 


president J. | 
the fellowship is 
of several to be at qualified e1 
gineering schools throughout the 
(iray 


diate 


nation. The 

named for the 

past president of the Institute 


Fellowship is imme 


National Gypsum Promotes 
Hildinger and Cerruti 


National Gypsum Company, Buffalo 
N. Y., has announced the promotions of 
Wade W Melvin F. Cerruti 
to the posts of director of general 
general sales 

Melvin H 
disclosed the 
with the 
cently 


Hildinger and 
sales and 
manager, respectively 


Baker, chairman of the board 


Hildinger has been 
1942 and 


manager 


changes 
most re 
Cerruti 
man 


company since 


general sales 
formerly Eastern division 


with the 


was 
was sales 
ager He has been 
1928 


company since 


Bostitch Breaks Ground 
For New Stapling Plant 


(;sround was broken on August 3 by 
Bostitch, Inc. for a new factory and head 
quarters in East Greenwich, R. LL. which 
architectural engineers say will be the larg 


New 


(C ontimued on Pa 


est e-story factory in gland. The 


= 
2 ~ 
& 
atl sal sia ik 
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City heat reached 100, so— 


Jersey roofers picnicked! 


They played softball, they feasted, they drew prizes, and 
not to mention the golf pictures, horse shoe contestants, 
and others who somehow didn’t come out, or get photo- 


graphed, or something. 


President Williams of Nersica 


can be dimly seen, fourth from the left, among the food 


choppers. 


Hk 


the 100-degree mark and the sun 


temperature hovered around 
was scorching in the urban areas of 
New York and New Jersey on August 
2nd, but it was barely noticeable at the 
Braidburn Country Club, Madison, 
N. J. There, some 150 members of the 
Rooting, Siding & Insulating Guild of 
New Jersey had cool breezes generated 
by higher altitude, water and plenty of 
trees for their annual outing. 

Golf was the order of the day as most 
of the contractors and took 
part mm the tournament. Leading the 
way on the green were top national 
officers of NERSICA, President E. F 
Williams and Managing Director C. N 
Nichols. Teaming up, they defeated 
National Public Relations Director 
k Milford and New Jersey Pres- 
Peter H. Johnson 

Top honors in the tournament were 
taken by | 


dealers 


J aac 


ident 


Haloub who was awarded 
Whitehead 
was presented a putter for top low net 
Kunners-up were 


a trophy for low gross J 


score Low gross 


Don Ferguson; W. Corgin and R 
Cacioppie, who tied for third place; 
low net Crudele and J. 
Nowicki, The longest 
first hole drive was made by Roy Sick 
ler while J] 


Le 
respectively 


Ferguson was nearest to 
Bamonte was voted the “most 
golfer. For and 
nine hole cutting, lou Crudele took 
first place while John Super and F 
Whitehead tied for second notch 


pin. L 


honest” low 


gross 


Other Contests 


darts, 
In the tar 
Whitehead, H. A 
and D. A. Edwards took 
three that 
The horse shoes championship was won 


Contests held also in 
horse-shoes and chipping 
get tourney, F. A 
Whitehead 


the 


were 


top awards in order 
by |. Matthews; runners-up were F. A 
Whitehead and D. A John 
Super copped top place for chipping 
while Ed Brody and Tim McLaughlin 
took second and third place awards. 
Other activities for the day included 


Edwards 
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a softball game, swimming, barbershop 
singing around the bar, and plain old- 
fashioned “chewing of the rag” on the 
Club’s spacious grounds. 

The annual roast-beef dinner at night 
was presided over by Guild President 
Johnson. Prizes were presented to all 
of the winners, and community singing 
of popular numbers was led by several 
of the other officers 

The committee which arranged the 
affair, headed by John Super 
Other members were: Vance McClear, 
Guild Secretary Bill Dunkinson, Ed 
Haloub. The 


consensus of most present was that it 


was 


ward Rubsamen, and | 


was a day well spent. 


Hartin Named Pres. 
At Carolinas Concl. 


W. Rhett Hartin, |r., Vice-President 
of W. R. Hartin and Son, Columbia, 
S. C.. was elected president of the 
Carolinas and Sheet Metal 
Contractors Association at their annual 
convention in June at Myrtle Beach, 


fing 


Mr. Hartin is currently on the board 
of directors of the National Sheet 
Metal Contractors Association. 

Other officers elected at this meet 
ing were: Ist Vice-President ae 
Seott, FE. L. Scott Roofing Co., Kin 
ston, N. C.; 2nd Vice-President 
John Stanley, Gate City Roofing Co., 
Goldsboro, sand Se retary -Treas 
urer—J. M. McKeithan, Hanover 
Iron Works, Wilmington, N. C. 

New directors elected 
tjourne, C. E. Bourne Roofing and 
Sheet Metal, Greenwood, S. C Jim 
Kyle, Kyle Roofing Co., Fayetteville, 


were: C. E, 


N. C.; R. E. Spell, Charleston Sheet 
Metal, Charleston, S. C.; and J. C 
Ware, J. C. Ware Roofing and Sheet 


Metal Co., Gaffney, S. C 


Crime Doesn’‘t Pay, 
Gypsies Find Out 
After Roofing Fraud 


Prompt action by law enforcement 
authorities recently brought a quick 
halt to unscrupulous activities of a 
group of gypsies at Maryville, N. Y., 
and resulted in the return of money 
they had charged for unsatisfactory 
roofing jobs 

Charles E. Drake of nearby West 
held complained to Sheriff Charles C 


(Continued on Page 33) 
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All-Around Protective Coating 
Developed for Asbestos Siding 


\ new all-surface protective coating 
its asbestos cement siding products has 
been developed by The Flintkote Com- 
pany. The coating, called “Wrap 
\round” Silicone Dura-Shield, is an 
improved version of a previous coating 


been coated. This addi 


gives the siding more th: 


protection it formerly 
the staming action 
smoke, etc 


It also provides gré 


ceived 


ional oating 


in double the 


| against 


the weather, 


dimensional 


Left: Siding panel is being withdrawn from 
pan after being completely immersed in red 
ink. Right: Tap water is used to rinse front, 
back and edges of siding panel. This “Blood 
Bath Test” demonstrates the “Wrap-Around” 
Coating principle with asbestos cement sidings. 


the name implies, Dura-Shield 1s 


pphed to the front, back and edges ot 


the siding a treatment nev in the 
idustry. Heretofore, only the face sur 
face of asbestos-cement sidings have 


stability to the pr 
moisture out, but, at 
does not act as a vapor 
The inclusion of 
coating gives the siding 


by keeping 
ame time, it 

in the new 
high surface 


“Operation Home Improvement” Campaign 
Planned for 1956 by Building Industry 


Plans to make 1956 the biggest vear 
on record for home improvement are 
under way now in the entire building 
industry, the Chamber of Commerce of 


the United States has announced 


F. Stuart Fitzpatrick, Manager ot 
the Chamber's Construction and Civic 
Development Department, said that 
manufacturers, dealers, builders and 


lenders will integrate advertising and 


sales promotion under the banner 
“Operation Home Improvement.” Fitz 
patrick is chairman of the Operation 
Home Improvement Committee which 
originated the idea to popularize 1956 
as “the year to improve your home 
everybody's doing it.” The entire cam 
paign will be directed at making it easy 
for homeowners to do the job them 
selves, or to get the job done 

\ number of national associations 
now are joming forces with 40 building 
material producers and equipment man 
ufacturers tor the campaign scheduled 
to begin in January with an officia 
launching by the Administration. The 
campaign will continue throughout 
1956, and will be financed by manufac 
turers and associations 

Albert M. Col H uISsINng al d Home 
Finance Administrator, has said Op 


eration Home Improvement will fil 


the last gap in the nation 
to meet housing need 
of New York will serve 
director of Operation H 
ment with headquarter 


and New York 


wide program 
lack Doscher 
as executive 

e Improve 


\\ ashington 
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resistance to water according to Flint- 
kote. Rain or condensed moisture read- 
ily runs off the siding, thus preventing 
water staining. 


20% of FHA Title I 
Loans Were for 
Insulation in 1954 


Despite a near-record year for new 
home construction, 1954 saw even 
greater activity in the improvement of 
existing houses. 

More than a million and a half prop- 
erty improvement loans — $891,000,- 
000 worth — were insured by the Fed- 
eral Housing Administration under its 
Title I program, as against an esti- 
mated 1,400,000 new housing starts 
Loans not insured by FHA brought 
the home improvement total _ still 
higher. 

Home insulation was the most pop- 
ular type of project financed with FHA 
property improvement loans. One out 
of every five loans paid for an insula- 
tion job. In New Hampshire and Ver- 
mont, over half of all loans insured by 
the FHA were for home insulation. 
In Virginia, two out of five FHA loans 
were for insulation. 

These figures accord with a consist- 
ent rise in sales reported by the Na- 
tional Mineral Wool Association. Sales 
of insulation batts and blankets and 
loose mineral wool have increased about 
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(Continued on Page 38 


Covering The World... 


MR.C. SMITH OF NEWPORT, WALES, COULD NOT 
BEAR TO PART FROM HIS WIFE. WHEN SHE DIED 
HE BURIED HER ON THE ROOF OF HIS HOUSE. 


| 


tor September, 1955 


Equipment — Booklets— Practice— Materials 


Lock Strip Shingle 

An asphalt shingle that combines popular 
straight line styling for beauty and a_posi- 
tive locking device for maximum weather 
protection has just been marketed by the 
Globe Roofing Products Co., Inc., according 
Harry F Altheide, executive vice president, 


4 


Conducted before impartial test engineers 
it Globe's Laboratories, “Super-Loks” with- 
stood hurricane wind velocities in excess of 
1) miles an hour, and stayed rain-tight 
under a rigorous leak resistance test in 
vhich a two inch per hour rain fall was 
driven at the Super-Lok deck for over four 
ours by a 70 mile an hour gale Altheide 
said. The lock tabs slip easily into locking 
slots and the invisible locking device creates 
i square butt design 


4 
Squeegie & Roller Combined 
\ new double-duty roller that acts as a 
squeegie and roller in one, is now available 
tor application of cold process roof coatings 
and glass web 


Introduced by Orgadi, it fits in an average 
hive-gallon container The manufacturer 
claims that this roller is easier to use than 
he brush pushing process The roller 
spreads evenly. An average wood handle fits 
the unit and can be used at any length de 


sired 


New Colored Siding 

United States Gypsum Company's Shake 
Design Glatex is another new design added 

its line of asbestos cement siding 

The new siding is made with a process 
vhich fuses two ceramic colors over a fire 
proot asbestos cement core. to give a beau 
tiful overtone effect. Surface of the siding 


is striated, and these striations are high- 
lighted by the two-coat ceramic application, 
giving them deeper, more luxurious color 
tones. 


soot can be washed off with soap and water. 
The extra-wide 27-incl shingles give a 
tighter, more wind-and ater resistant wall 


* 


Book Covers History of 3M 

The story of colored roofing granules and 
their contributions to the growth ot build 
ig industries are told in a new book, “Brand 
ot the Tartan.” 

This 250-page volume }y Virginia Huck 
traces the history of 53-year-old Minnesota 
Mining and Manufacturing Co. producers 
of roofing granules and many other products 
It is published by Appleton-Century-Crofts, 
Inc., at $3.50. 

In a chapter called “New Roofs tor Old’ 
the book describes the cooperative efforts of 
3M and roofing manufacturers that led to 
the colorful housetops enjoyed by most 
Americans today. It all started when the 
company bought a mountain of quartz in 
1930 and began exploring ways to put it to 
use. At that time, roofing manufacturers 
were looking for a colored granule to coat 
asphalt roofing shingles that wouldn't fade 
from the sun or deteriorate under other 
weather conditions 


Working hand in hand with roofing spe 
‘ ialists, 3M conducted intensive experiments 
to find granules that combined eve appeal 
and weather-resistance. The success of these 
experiments swung Americans from drab 
wood, slate and tile roofs to bright and 
gay ones, the book pomts out 


Staples for Sheathing 

The Model AF Spotnailer, a light weight, 
portable nailing machine, is announced by 
Spotnails, Inc., for use in sheathing and sub 
flooring work 

lhe machine drives nail-like fasteners with 
one blow of a rubber mallet to any pre-deter 
mined depth. Its large capacity magazine 
loads 200 special staples at a time. The same 
company makes a great variety of staples 
for different requirements, The Veterans 


If further information is desired 
about articles appearing in the 
pages of AMERICAN ROOFER & 
Siding Contractor send a card or a 
letter to the editorial department, 
attention, Mr. Fred Feder, 425 4th 
Ave., N. Y. 16, N. Y. 


\dministration has approved the staples for 
attaching plywood and fibre board sheathing 
in houses built under G. 1. loans 


Asphalt Cutter 

\ cutter which saves labor in cutting as 
phalt or pitch during hot weather, has just 
heen introduced by Valley Roofing Co 


Other advantages claimed by the manufac 
turer for this product are that it saves mat 
rial, eliminates time loss due to the lack of 
“hot stuff”, and takes away the man killing 
job of the kettle-man in hot weather 


Striated Metal Corners 
Meldrum Manufacturing & Engineering 

Co. has developed new striated metal corners 

for use with wood shake sidewall shingles. 


The vertical striated lines blend in with 
limes in the shingles. Turned up bottoms as 
sure snug fit and eliminate face nailing 
through the corner. Made of heavy gauge 
aluminum, the corners are available in plain 
aluminum finish They are prime painted 
only for finish painting on the job and fini h 
painted in colors to match all lines of stained 
or painted shingles 


. 


New Roof Coating 

Permite “3-A" Roof ( oating, 4 new com 
pound of three proven, weather protective 
agents—aluminum, asbestos and asphalt—has 
been introduced by the Permite Paint Divi 
sion, Aluminum Industries, Ine. 
Ohio. It is said to provide complete protec 
tion to all types of rooting surfaces except 
wood 

Named for its three basic ingredients, 
Permite “3-A” is a combination of high 


(Continued on Page 2%) 
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A SQUARE BUTT STRIP SHINGLE 
WITH THE INVISIBLE LOCK! 


FOR COMPLETE DETAILS WRITE, WIRE OR PHONE 


{ Interlocking, wind-proof, rain-resistant 
design. Positive lock holds tight against 
strongest winds — resists blowing rains. 


2 Beauty that most home owners prefer— 

the highly popular straight-line styling of 
square butt strip shingles with an invisible 
lock. 


Complete range of new color styles— 

paste! colors for contemporary homes, 
conventional colors for traditional homes— 
a Globe color for every taste. 


4 VERTIGRAIN — the distinctively new 

texture originated by Globe. It's the tex- 
ture that enriches the beauty of every roof 
and gives a smooth velvet tone to its color. 


5 Forboth new homes and re-roofing older 


AMERICAN ROOFER 


NOTE THESE SELLING FEATURES ! 


homes. Super-Lok has the eye appeal of 
small pattern, straight-line styling plus 
wind protection from positive-lock shingles. 


6S Quicker to apply. Locking tabs are 

strong, easy to insert. There are less 
units to handie. All this results in lower 
cost of application. Super-Loks are truly an 
applicator's shingle. 


7 Economy through quality — traditional 
Globe quality means long wear, lower 
cost per year of service. 


Super-Lok Shingles are fire-resistant 

and carry Class ‘‘C"' label of Under- 
writers’ Laboratories, Inc. Because of their 
exceptional wind resistant qualities they are 
recommended and approved by leading 
wind storm insurance companies. 


GLOBE ROOFING 
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TRADE MARK 


Squaw Bult Shing 


Combining Popular Square Butt Design 


Pat. Pending 


for Beauty with a Positive New Locking Device for Protection from 
High Winds and Biowing Rain! 


LOBE brings you the greatest selling opportu- 

nity in twenty years with the newest and finest 
interlocking shingle on the market today! Now 
you can offer your customers, in Super-Lok, the 
features they most want: The eye appeal of 
straight-line styling . . . plus protection from 
high winds and blowing rains with Globe's new, 
extra strong lock-down tabs. With famous Globe 
quality built in, they'll give lasting roof protection. 


Made in accordance with FHA specifications 


Greater Wind 


Globe SUPER-LOK Shingles are equally well 
suited for new work or re-roofing on either con- 
temporary or traditional homes. Extra strong 
locking tabs are quickly inserted. Designed to 
lock without fuss or bother. 


Why waste your time and effort trying to sell old 


style shingles? Cash in on the super sales appeal 
of Globe SUPER-LOK Shingles! 


NAIL HERE 
x 4 


How to Nail and Lock 


Resistance Proved 


In a series of accelerated tests em- 
ploying an aviation-type wind tunnel, 
Globe Super-Lok Shingles held fast 
in wind velocities of hurricane pro- 
portions. 


PRODUCTS CO., 


You Can't See the Lock 


Each shingle is locked so that the 
lock is concealed—out of sight. The 
overall appearance is straight-line 
styling—the number one choice of 
home owners in America today. 


INC., 


Whiting,Indiana 


Locks slip into vice-like locking slots. 
When the job is finished you have a 
one-piece, straight-line style roof 
covering that will give the protection 
and appearance your customers ex- 
pect. There are no ‘‘call backs'’ on 
a Super-Lok job. 


~ 
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wrade, large-flake Aluminum t and 
steam-blown refined Asphalt compound, re 
nforced with a premium grack i long 
taple Canadian Asbestos fiber. The manu 
acturer states that this combinat utiliz 
gw the reflective, flexible and heat-resistant 
jualities of the agent results in a durable 
esilient coating that is immune to chipping 
peeling and sun-damage failures 
Formulated for heavy-duty service wher 
ever long-lasting protection against mots 
ture, heat and actinic radiation needed 


his coating can be used for roof applications 


lustrial and commercial building 


m it 
n mobile home, bus, truck and trailer roots 

Licks Hurricanes 
There will probably be more Ca 
i dnas and Hazels not t mention ul 
reds of nameles averick w buff et 
g the roof tops of America 
| TilaKe ure these root tak ur cam 
ing down, Bird a Son ha elope " 
ew product It is called Bird Wind Seal 
_ement 


This cern packaged im a ruget art 
uige that fits any standard caulking gu 
artridge contains enoug! ement t 
ecure the tabs of a square of shingles. Bird 
ecommneds placing a 1 inch spot of cement 
mder the center of each shingl al about 
> inches from the edge. Pr: tal 
unl the roof is secure 

Roof Rafter Meter 

DeWalt, Inc.. the originator of the acial 
irm design, ha repared a handy dial-type 
neter which explains the operations involved 

cutting the common roof rafter 

Although designed primarily for use with 
the DeWalt unit, the meter can be used 
conjunction with any radial or table-type 
saw. The meter can be used to pr termine 


the angles for level and plumb cuts without 


employing a carpenter's square | yperate 
the user simply dials the circular wheel to 
any one of nineteen common roof pitches 
Then, m a window cut-out, he reads the cir 
cular miter settings for the desired level and 
yumb cuts, the length per foot of rum, and 


the rise foot of 
pitch 


A typical example of rafter 


per run for that particular 


preparation is 
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liagramed on the front f the sturdy 


4-inch by &-inch meter ca Here the tech 
nical terms covering the onstruc 
tion are explained ar ationship one 
to the other is defined. © verse side, 
instructions for the actua itioning of the 
DeWalt radial saw are ted in text, 
hagrams, and photogr ’rovision 1s 
ilso made for dealer 


New Roofing Equipment 


Aeroil Products Con nc., has an 
nounced four new produ for roofing con 
tractors, namely, a ho ucket, a light- 
weight utility cart, a i er, and a hot 
iuggeer 

The bucket has a 30 apacity and 1s 
esigned for the roofing loes not 
equire i street-to-ré i" ng set-up 
Equipped with a | Heet-Master 
lraw-off cock, it pert trolled pour 
ing without the danger plashing hot 
iquid 

[he voke of the buch o designed as 
to prevent the new unit umping off an 
yen hook while being Sturdy skids 
protect the bucket’s shell the ground 
These skids double as i when pouring 
vith spout. Regular ire also pro 
vided. Dimensions of tl ket are 40” long 
by 29” wide by 26” hig ts net weight is 


55 pounds 


Lhe new art, listed a tie \eronl Model 
RC500, weighs 70 pour and can carry 500 
wuinds. Its 2° x 4 expanded metal loading 


Want to know more about articles ap- 
pearing in this issue? Want addresses to 
write to, added information? Then send 
a card to American Roofer, 425 ith Ave., 
N. Y. 16, N. Y. We'll be glad to oblige. 
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platform can accommodate 10 rolls of felt or 
eight 5-gallon buckets or six 8-gallon buck- 
ets. The unit is mounted on two 10” diameter 
ball bearing, pneumatic-tired wheels and two 
6” diameter ball-bearing, rubber-covered 
swivel casters. The cart can tilt forward and 
backward and can pass over low obstructions 
even when fully loaded. 


\eroil stated that its new feltlayer is bal- 
anced to eliminate bouncing and yawing when 
in use. This insures straight line travel of 
the unit and results in uniform felt laying 

\ ball bearing switch-over handle controls 
all 10 outlet valves in unison and simul- 
taneously raises and lowers the cotton sweep- 


ing mop. Each valve can be independently 
adjusted from slow to shut off position. To 
further ease the operation, the rollers are 


positioned to simplify treading as well as to 
prevent felt from whipping on windy days. 
\ spacer plate keeps the felt aligned for 
proper laying. The new feltlayer is 40” long, 


54” wide and 38” high. It has a 23 gallon 


tank capacity and weighs only 155 pounds. 
(ne man can easily operate it. 
The Aeroil Hot Lugger Model No. HLJO 


is equipped with a 2 


draw-off cock 
tected by a rainproof cover, 
filling of the lugger. Other 
clude a utility pocket 
gloves or 
gripped 
unit 


internal seat typ 
An 11” x 10” opening, pro- 
permits 

innovations 
carrying 
rubber- 
the 


easy 

in- 
for tools, 
and 
moving of 


other accessories 


handles for easier 

The new lugger, mounted on two 16-inch 
pneumatic tires and twin steel tubing frames, 
is operated Overall 
dimensions measure 58” long, 36” wide and 
48” high. It weighs 105 pounds and has a 
capacity of 30 gallons. 


wheelbarrow fashion 


Foil-Enclosed Insulation 

A new residential building insulation which 
combines the stable year-round insulating ef 
ficiency of Fiberglas with the added summer 
reflective characteristics of aluminum foil is 
now available 

First mineral wool insulation to use genu 
ine aluminum foil on both the 
product was developed by Owens-Corning 
Fiberglas Corporation with cooperative as- 
sistance of the Aluminum 
America 

The Fiberglas insulation itself is an effi- 
cient barrier to heat movement 


sides, new 


Company of 


Its thermal 
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Poker playing techniques 
strengthen roofing sales 


R' JOFING and siding salesmen are 
not always the best poker players. 
And, conversely, gamblers do not al- 
make the best salesmen. You 
will find, however, that you can use 
some of the poker playing techniques 
in your selling. Strategy that wins at 
poker will help you close more sales 
quicker. 


wavs 


Open Strong — Be Confident 

In playing poker a winning player 
will open streng. It is evidence of con- 
fidence in his chances to win. It causes 
the weak hands to throw in their cards 
in respect to the strong opener. And, 
by opening strong, the strong competi- 
tion in the game is spotlighted by those 
who stay or raise. 

You can borrow this idea and apply 
it to your selling. Open strong! It is 
evidence of your confident attitude 
about closing the sale. Your prospect 
will have more respect for you and for 
your selling ability. And, you quickly 
discover who is interested and what his 
interests are. 

Your confidence, exhibited early in 
the sale, will be captured by your pros- 
pect. Confidence is contagious! Your 
prospect will quickly develop a feeling 
of confidence in you and what you are 


selling. 


Figure the Odds 

Poker players consider the odds in 
every hand they play. They know that 
the odds vary with the number 
playing, the type of game, and the 
time the game has been in progress. 
They know that, over the long run, the 


will 


law of averages will give them a good 


hand as many times as it does other 
players in the game 
The work for 


you in your selling if you will let it 


law of averages will 
In a review of your selling experience, 
you will find that for so many calls you 


By DON RIVERS 


make, you get so many interviews. For 
sO many interviews you get, you will 
get so many sales. The law of averages 
is In Operation in your selling. 


Long Term Averages 

Naturally, if your experience is three 
sales in ten calls, it will not mean that 
out of every ten calls you make, you 
will net three sales. You may make 
20 calls and no sales — and in the next 
ten calls make nine sales to maintain 
your law of averages. To make the law 
of averages work best for you in your 
selling, you need to have plenty of 
stick-to-it-v-ness and play for the long 
term law of averages. 

Poker players will raise the ante to 
try to smoke out the power in the game 
When the bet is raised, the hands that 
are weak fold 
raise or 


the strength sees the 
increases the ante. And, it 
also helps make the pot better for the 
winning hand. 


Raise the Ante 


In your selling, you can use this 
First, 
you estimate how much you think your 
prospect can afford to pay for a new 
roof. This is the limit, but you apply 
this poker and raise the 
amount. This gives your prospect a 
good name to live up to 


strategy. Here's how it applies: 


strategy 


Your prospect will not 


much as 


spend as 
your raise 
when he the amount, 
he will in all probability hit the amount 
you first set as his limit. It makes him 
feel good because he is a big buyer 
just giving your proposition a trial. 
Then, too, some of these prospects will 


you suggest in 


However, cuts 


meet the raise and buy the suggested 


amount when they miy ht have hesitated 
on the smaller amount 


Aces Beat Queens 

Stud poker players with aces back 
to-back have the game coming their 
way. They have confidence in the early 
rounds of the game. And, with the Ace 
in the hole, they are able to judge the 
strength of the opposition and make 
bets accordingly. 

You are selling quality roofing and 
siding products — Aces back-to-back. 
You can cash in on this in the way you 
handle the sale. This top-quality line 
you are selling should give you plenty 
of confidence in closing. (If you are 
not convinced that you have good qual 
ity roofing, you should learn 
quality features. ) 

You may not tell your prospect all 
the quality story immediately. You keep 
your Ace in the hole. This will give 
you some reserve sales power to handle 


your 


last minute questions and objections 
It is a strong closing technique — bring 
in your extra special feature to close 
the sale quickly and surely 


Sell Your Full Line 
Five in a row all alike 
player's dream. It 


is a poker 
builds confidence. 
It helps build up the pot for high win- 
nings in the game. It is good poker. 
You have a straight flush in what 
you are selling. You can provide com 
plete home comfort 
and 


roofing, siding 
insulation. But. do always 
take full advantage of it? Do you sell 
your full line? 


you 


Do you get full value 
from the complete line you are selling ? 

\s a case in point, a prospect may 
show an interest in roofing. As you 
make this sale, you have broken down 
any resistance. Now, you are ready to 
cash in on your full line 
insulation. Your 


(Contimucd on 


siding and 


straight flush will 
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EDCO 


offers hottest siding 
on the market 


EDCO Grain-Tone—two color 


Butt edge is thicker and grain is 
deeper than any other siding on 
the market. And EDCO’s two color 
process and darker shadow makes 
the 3D effect even vre unusual, 
more beautiful. And gives you more 
sales! Colors: Alpine White, Sierra 
Sand, Woodland Green, Pacific Blue. 


EDCO Grain-Lap—one color 


Deep, deep grain embossing and 
darker shadow can't be beat for 
selling on sight. But even more 
outstanding is the long, deep 
shadow cast by the thicker butt 
edge! It creates the kind of 
beaut y—and demand—that rings 

your cash register. Colors: Pearl 

Gray, Cottage Red, Antique 

Brown, Pine Green. 


MAKES SALES! 
SAVES MONEY! 


Reversible siding saves material. Thicker butt 
edge increases beauty and shadow appeal. Grain 
is deepest on the market. Greater strength of 
overlap prevents breakage. And granules can’t 
be scraped off with a crowbar! 

After 10 years of hardest, competitive effort, 
these are the best panels made. No doubt about 
it—look at the samples. Write NOW! 


News of the | Month 


Pecora Paint Reports Sales Up; 
in 1956 fostitch equipment is 
i the roofing, metal and sheet metal work- Appoints 2 to Key Posts 
ing trades The tactory building alone will a 
he 448 Suet try 900 fect. and is being desiened An 18 per cent incre as in gross sales tor 
by the Boston architectural engineering firn the first six months of 1955 over a similar 
of Charle T. Main, Im The tactory witl period last year was report . recently by 
The Pecora Paint Company 

genera thees, will be erected on 9 acres 
All of Bostitch’s principal plant and office H. Wesley Hibbert xecutive vice pres 
operations, now in Westerly, R . he ident, made the announcement at a five-day 
moved to East Greenwich when ti . ant semi-annual sales forun Philadelphia. New 
is completed product ew packaging uns and new 

. diversif ational warehousing were among 

Thompson Roofme oO. at mince recent the subject is 

that it moved its office and ar muse t M-anwhi Hibbert ul minced the ap 


374 - 56th St. Niagara Falls, N. poimtment of Bole as Southwest 
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sales manager, and of John Shaw as ware- 
house manager in the Dallas, Texas area 
Bole will be responsible for Pecora sales and 
service im Texas, Arkansas, Mississippi, 
Louisiana and Oklahoma 


July Contract Awards Set 
New High, Dodge Reveals 


Contract awards for future construction i 


the 37 states east of the Rockies as meas- 
ured by the Dodge Reports set a new high 
record for any July, F. W. Dodge Corpora 
tion has announced. The total was $2,271, 
537,000, up 24 per cent from July 1954 

Che first seven months set a new high for 
that period, $14,254,308,000, up 29 per cent 
from 1954. It fell only a shade short of 
matching the first nine months of last year 
vhen the total was $14,477,181,000 

Nonresidential led the way in percentage 


gains over last year. The July figure was 
the third highest ever attained in this Dodge 
ategory. It was $892,629,000, up 39 per 


cent from last year. This is largely the kind 
of construction that will be going into plac« 
and pouring out dollars for months ahead, 
extending into the holiday buying season and 
into next year. For July the residential total 
was $959,020,000, up 29 per cent from July 
1954. Public and private works and utilities 
totalled $419,888,000, down 7 per cent 


Parley of Governing Boards 
To Plan FLACAGAB Meet 


\ joint meeting of the governing boards 
of the Carolinas, Florida and Georgia Roof 
ing and Sheet Metal Contractors Associa 
tions has been announced for October 1 at 
the General Oglethorpe Hotel, Savannah 

\ccording to Presidents W. Rhett Harter, 
Jr. of the Carolinas Association, Don Brown 
of Florida and James H. Welch of Georgia, 
the main subject of this meeting will be 
planning of the fourth annual FLACAGAB 


meeting 
> 


Inland Steel Appoints Handley 
New Cleveland Representative 
John M. Handley has been appointed gen- 
eral sales representative in the Cleveland 
Branch area by Inland Steel Products Com 
pany, manufacturers of the Milcor line of 
steel building products and garden equipment 
Handley was formerly employed as a Mil 
waukee district representative of Tremco 
Manufacturing Company, Cleveland, Ohio. 


Jones & Brown Appoints 
18 New Distributors 


William J. Sauer, Sales Manager of the 
Inselbric siding division of Jones & Brown 
Inc. announces the appointment of 18 new 
distributor outlets. They are: H. Eikenhout 
& Son, Inc.. Grand Rapids, Mich.: W. 
Alexander Wholesale Supply Co., Mt. Ver 


non, Ill Amarillo Sash & Door Co. Ama 
rillo, Tex.; Deakr Bldg. Materials Co 
Houston, Tex Atlas Supply & Construc 


tion Co., Corpus Christi, Tex.; Nash Robin 

son & Co. Waco, Tex Modern Builders 

Supply, Akron, Ohio; George Moon Roofing 

ompany, Holland, Mich.; Oil City Milling 
23) 
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Sure as Rain! 


REYNOLDS 4¢#me ALUMINUM 
GUTTERS AND DOWNSPOUTS 


Every new house without gutters and every old house with 
rusted gutters is a prospect for this good-looking, low-cost, 
permanent home improvement. Make a fast extra sale...with 
your roofing, siding, insulation. Remember, these gutters go 
up with slip-joint connectors...no soldering. Use either strap 
hangers or spikes and ferrules. Operators estimate 6 hours to 
do a 6-room house. And the finished job sells more jobs... it’s 
got the glamor gleam of rustproof, non-staining aluminum! 
Check the coupon. Reynolds Metals Company, Building 
Products Division, 2004 S. Ninth Street, Louisville 1, Ky 


Depend on Reynolds Lifetime Aluminum Nails, all types... 
and on Reynolds Lifetime Aluminum Flashing, coil and flat. 


Ogee and Half-Round, 
smooth and stipple- 
embossed finish 


Hottest 
Selling 
Insulation! 


“Last Word” _ 


REYNOLDS ALUMINUM REYNOLDS /ifefime ALUMINUM 
REFLECTIVE INSULATION MASTER SHINGLES 

Quickest, easiest to apply, this embossed aluminum foil “Last Word” because this roof is permanent — 
material has brightest appeal to customers. Send cou- rustproof, rotproof, weathertight. Heat-reflec- 
pon for facts, samples. tive, too—keeps interiors up to 15° cooler! 


Reynolds Metals Company 
Building Products Division, 2004 South Ninth Street 


S ON Louisville 1, Ky | 
OR MORE NAME Please send on tet information on: , 
puT YOUR NAME HERE. | 
j Add 
City 


BUILDING PRODUCTS 


* 
Ext A Sa es 
i> ‘ | 
= 
REFLECy 
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(C ontinued 


Co., Oil City, Pa.; D. H. Walker Construx 


thon to Phoenix, Ariz Western Fence 
Co., Midland, Tex Standard Supply Co 
Portsmouth, Ohio; the Whitaker Paper Co., 


taltimore, Md.; Aluminum Lifetime Shingle 
Co., Mobile, Ala.; Fisher & Young Builders 
Supply Co., Titusville, Pa.; F. A. Kohler Co 
Columbus, Ohio; American Roofing & Tin 
simth Supply Coorp., Corona, N. Y.; and the 
Century Co., Minneapolis, 
Minn 


suilding Supply 


Johns-Manville Builds 2 New 
Plants in Canada and Georgia 


Johns-Manville has begun construction of 
for the 
board and asphalt roofing at 


two new plants production ot im 


ulating 


North 


Bay, Ontario and Savannah, Georgia, re 
spectively, it was announced by A. R 
Fisher, president 


plant will have an initial 


‘ tal capacity of 75,000,000 square feet 
i sulating board when it starts produc 
t before the end of 1956. It will cover 
in operating floor space of about 150,000 
quare feet. The first insulating board plant 
to be built in the Province of Ontario, the 
Bay operation will be part of Ca- 
adian Johns-Manville Company, Ltd. Pro- 


as been made in construction plans 


future expansion which the company 


ves will be required. 


from Page 


The 


Manville’s 


onns 


Savannah plant 
first move into the Southeast. Located on a 
58-acre tract one mile rth of the city, 


plant buildings will cover more than 100,000 
ompany will 


there its asphalt 1 ning products 


square feet of floor space. The 
produce 
will 
cement building products 


and warehouse a nut r of asbestos 
istribution im 
Productior expected to 


Fall 


the Southeast 


start by early 195¢ 


Sweeney of Ruberoid Elected 
President, Building Materials 
Exhibitors Association 

Raymond W 


sales manager of The Ru id Co 


Sweeney tert division 


Was 


elected president of the Bu g Materials 
Exhibitors Association at it ual meeting 
in Chicago last montt le eeds Harold 
H. Whittemore, westerr nm manager 
of The Flintkote Compar 

Elected vice president thur Berg 
man, Chicago district mar r of Johns 
Mansville Sales Corporatio: ing Mate 
rials Division Richard G eeden was 
re-elected secretary-treasure: manager 

The Building Materials | tors Asso 
ciation was founded in 194 ordinate 
convention planning, t rove display 
methods and to act as a! ation center 


on building materials through 
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out the country. The group holds semi-annual 


meetings, one in Chicago and a winter meet- 
ing in New York 


Raymond W. Sweeney 


Chapman, Sumner Elected 
Directors, Bird & Son 


Stockholders of Bird & Son, Inc. elected 
two new directors at their annual meeting 
Richard P. Chapman, President of the Mer- 
chants National Bank of Boston, and Charles 
A. Sumner, Vice President of Bird 

Mr. Chapman has been with the Merchants 
National Bank since 1927 and has been 
president since June 1952. He is Vice Presi- 
dent of the Trust Division of the American 
Bankers Assoctation 

Mr. Sumner joined Bird & Son in March 
1933. He has Vice President of the 


been 


Floor Covering Division since the beginning 
of this year 


Easily 


ju 
15 ough, ¢ yreau 72 
Fibreco* Lo form at “provee oy Bu 
mica fakes rection as 
>P 
a qylitaty 


antes, 
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et material 
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= 
d 
sea-armore 
LAYKOLD FIBRECOAT gives 
longer-lasting root protection ~ 
The low cost of Fibrecost in drum of bulk 4 ; 
: greater prorectio® at er cost than oth i 
and FIBRECOAT goes on easier 
50°" fastet applications by \arge-jO> com} euuve cests- FOR METAL 
200 BUSH SAN prancisce 4, CALIFORNIA eo 
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“Do-It-Yourself” 
Dangers Pointed Up 
In Roofer’s Ad 


Laube’s roofing and siding firm in 
Rochester, N. Y., employed an unusual 
newspaper ad to point up the folly of 
“do it yourself” 


September, 


when it comes to jobs 
that are dangerous and require expert 
knowledge. 


Do It Yourself? 


Some things you can do for yourself. 
Other things you shouldn't! Add in the 
cost of a back and 2 new legs, and then 
call experienced, dependable experts 
to do your Roofing, Siding and In- 
sulation! 


LAUBE’S 


480 SOUTH AVE. 
Neer Alerender 
HA, 9396 


* 


The 


advertisement 
printed by a Rochester, N. Y., roofer in 
his local paper, to point up the dangers 
of “Do It Yourself.” 


shown above was 


The ad was captioned: “Do It Your- 


self 

Copy read: “Some things you can 
do for yourself. Other things you 
shouldn't. Add in the cost of a back 


and two new legs, and then call expe 
rienced, dependable experts to do your 


roofing, siding and insulation.” 


Roofing Frauds 


(Continued from Page 23) 


loskey, Ir., 
ing himself as 


that a man, represent 
an Indian, had charged 
S40 more than the agreed-on $25 for a 
roofing job. As a result, a group of 60 

rad been staying at a 
trailer camp, were brought in for ques- 
tioning with the technical 
doing business in the 

New York State vehicle 
registration, the group returned a total 
of SYO in over-charges. 


gypsies, who 


Faced 
charge of state 
without a 


Company Survey 
Finds 80% of Siding 
Shingles in Color 


The United States has 
more colorful nation in the 


become a 
last five 
vears 

You can accept this statement liter- 
the authority of the United 
Gypsum Company, which re- 
ports that its surveys show that five 
years ago about 80 percent of asbestos- 
siding sold for 


ally on 


“tates 


cement homes was 


New and different colors can 
often increase siding and roof- 
ing sales. 
many new shades are now avail- 
able for asphalt shingle gran- 
ules and asbestos siding. These 
FerroColors are specially formu- 
lated to withstand a lifetime of 


Non-fading colors in 


Colors? 


weathering without dulling or losing their beauty. 
If you're looking for new roofing and siding 
colors, write today for complete details. 


the trend 
Now, 80 
sold are 
which 
the 


white; while 
the opposite. 
siding-shingles 
soft-hued colors, 
terior of the 


today is just 
percent of 
of pleasing, 
give the 
decorative 


€x- 
home same 
charm that for years has marked the 
interiors of smart dwellings 

The trend toward color also has as- 
serted itself in roof-cover, the materials, 
company stated, 
coming off the 
variety of colors, 


with asphalt shingles 
production lines in a 
harmonize 
with siding hues. In addition to color, 
the siding and roofing shingles add 
deep-tone shadow lines to the roof and 


which 


FERRO CORPORATION 


of the home, 
quality construction, 


Public Rels. Contest 


2) 

that depends solely upon volunteer ef 
fort of members. In 
attractive citation 
banner will be awarded for best per 
formance. In addition, 
consisting of a large 


sides which bespeak 


(Continued from Pada 
each of these 
classifications an 
a grand prize 
banner suitable 


for display at meetings, exhibits, and 
other occasions will be awarded for the 
performance adjudged best under 
isting circumstances. 


ex 


: 
— 


What's New 


ucd from Page 28) 
efficiency is enhanced further by the alumi as well as the specifi 
num foil which, in summer, reflects the heat plication in each of 
outwardly. The outer or breather side pro Uses of this lumber in 1 
vides a reflective surface which turns back ered through a numbx 


the 


heat. It is perforated to avoid any builduy 
of moisture in the insulator The alumimnur 
on tl other ile of the product provi 
in effective vapor barrier The me roduct 
vill help cut operating costs of home air New Primed Siding 
onditionimng unit Upson Primed Sidi: in 16 
The meulation 1 produced m both batts foot standard lengt g r 
roll blanket f extremely fine fiber t special purpose as the 
and has the usual flanges tor k market by its manuf ’ 
ta g to wall studs and floor sts. It mipary 
t fl 19 ar 
ru 16, Da 4 
t 
are eng 
4) t anke are 
¥ ry 
u iT reat 
ire leta i i i 
ca by ma } y reduce lhe 
i ling ami and 
\ break being produc ‘ 
i ned at the us 
rea ‘ ! 1 ating 


When you call for COLOR . . . call on CALBAR! Calbar 
Caulking Compound is now available in any color your 
job may require, including Brilliant Aluminum . to 


match every building material on the market. COSTS 
LESS because it's permanently elasticized, goes on 
easier, stays on longer! Calbar colors are non-fading. 
In bulk and cartridges 

, FREE! CALBAR CAULK COLOR CHART 
Ask your jobber today 


CALBAR PAINT & VARNISH CO. 


Monutacturers of Technical Products 


2612-26 N. Martha St., Philadelphia 25, Pa. 
Our 35th Yeor as the Notion's leading Caulk Line 
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fo. the finish coat, 
quicker and harder. 

The surface is knot-free and has no grain 
to hide or raise. The siding is also water- 
proofed and toxic treated to resist mold, 
fungi and termites. The company also claims 
that this new siding can save time for build- 
ers. Field priming is eliminated and one or 
two finish coats of exterior house paint can 
he applied immediately as required 


permitting it to dry 


Replacing Window Sills 


\ new and inexpensive window sill cov- 
ering has been introduced by Kenwood En- 
gineering Co., Inc The coverings, know 


as Kenco Sill Caps, are made of heavy gauge 


non-corrosive aircraft aluminum which re- 
quires no painting 
\n important feature 


the new covering 
is that it can be 7 


installed from the inside of 


the house without the use of a ladder or 
special tools. The caps are pre-formed n 
three different styles to cover al! types of 


indow sills 
Aluminum Stepladder 
Newark Ladder & 


has imtroduced an 


Bracket Company, Inc 
“Airweight” aluminum 
stepladder which is claimed to be extremely 
light but safe 
Reinforced angle braces mesure 
ort to the 


added sup 


entire ladder assembly Steps 


are skidproofed to prevent slipping 
safety 


Rubber 
shoes are riveted to all four ladder 
legs to slipping and marring of 
floors. Raised ridges on the pail rest prevent 
objects from falling off 


prevent 


The manufacturer 


with thermostatic control! 


the NEW GLAS-COL portable 
ELECTRIC MELTING POT 


Ask for descriptive 
Bulletin 202, Gias- 
Col Apparotus Co 
Dept. AR 

711 Hulmen St. 
Terre Haute, Ind. 


New thermostatic control with range te 
550° F permits operator to select exactly 
the proper temperature for melting 
espholts tors . . pitches . . resins . . 
mastics . . and other viscous meterials. 


ideal for repair jobs. 
This portable melter weighs 
only 15 Ibs. Fits into your 
cor trunk. No need to tus- 
sle with heavy, production 
melters. 

Use it for meiting asphalt 
for roof jobs . . tor for seal- 
ing seoms in concrete . . 
and many other mainte- 
nance applications. 
Plugs into any 115 v 
outlet (1250 watts). 3 Gol. 
capacity. Heating chamber 
Fibergios insulated. 


MELTING POTS 


é uction areas. 

"ANY Car — 

NY Caulk Color... 
o 

R 

| 575° 
| 
GLAS-COL 
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MAKE RE-SIDING SALES EASIER 


A “HOUSETIME 


) 


WITH THIS NEW (reaited, VISUALIZER 


Here, in a beautiful visualizer, is a fast-moving, 
illustrated sales story on Ruberoid Color- 
Grained Asbestos Siding (complete with color 
selector ). It carries a homeowner prospect right 
to the point quickly. Arranged in outline form, 
it permits you to tailor your presentation to fit 
the prospect. 


Ruberoid’s Color-Grained Asbestos Siding is 
the big 1955 sales and profit line. This visualizer 
will put you right up front in the sales picture. 
You'll see why when you check these extra sales 
features: 


@ a wide range of 9 exciting decorator colors 
(plus white) to please every taste. 


@ dramatic three-dimensional beauty through 


The RUBEROID Co. 


random spaced, vertical color lines. 


@ dimensional stability (it won’t shrink, 
won't cup, won't warp) because of Ruber- 
oid’s special Autoclaving process. 


@ Duroc” finish . . . more weather protection 
than asbestos siding has ever had. Color- 
Grained Siding keeps its beautiful look 
for a housetime. 


Ruberoid’s new “Lasting Beauty” Visualizer will 
help you sell Color-Grained Siding because it’s 
a sure sales closer. If you haven't seen it, call 
your Ruberoid representative today. Put your- 
self in the siding profit picture now with 
Ruberoid’s all new Color-Grained Asbestos Sid- 
ing plus the new “Lasting Beauty” Visualizer. 


Asphalt and Achestos Building Materiak 


35 


“ea 


20 South Broadway 
Yonkers 2, N. Y. 
Yonkers 8-2200 


HOME 
IMPROVEMENT 
FIRMS 


Financed 


Time Payment Aceounts 


claims also that the ladder will not rus 
warp or crack It has bees afe tested t 
carry over 1,000 pounds 
Prefabricated Garage 
\ steel garage for domesti use that 


comes complete with all fastenings and 
tings 18 offered by The Steelcraft Manuf 
turing The garage 
and-a-hali and two-car 

Each unit includes an overhead-type door 
with lock, key and all ne« essary 


Walk-in and 


Lo comes im one 


sizes 


hardware 


doors window 


kits, complet 
with the required framing and flashing, ar: 
awailable as extras with the garage or may 
be added at any time later 


All parts are factory fabricated and pre 
pared for quick assembly in the field 


om 


ection 


nstructi 


d isometri 


dr 


tlorm 


garages 


are 


all 


steel 


accompany ear 


garage 


they 


are 


ince 


not 


the 


subject 
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to warping, swelling, shrinking or cracking ; 
thus the fit of the factory-fabricated com- 
ponents 1s permanent, the company 
One of the important exclusive 
of the garages is the nailable steel strux 
tural members to which the galvanized 
clapboard-finished siding and roofing are 
nailed. The structural members are oi 
U-shaped 16-gauge steel, contoured, welded 
back-to-back, bonderized and painted 
Siding and roofing are of galvanized stee! 
formed to simulate weatherboard that 
the garages blend with most types of homes 
The steel is stiff enough to give rigid, non- 
sagging construction, but still flex without 
damage. Designed to meet normal roof and 
wind load conditions, the garage will with- 
stand winds in excess of 75 miles per hour 


claims 
features 


Poker Selling 


(Continued from Page 2 
You 
single unit sale into a big ticket order 
when you play your full line to win 


win more sales for you. build a 


This set of five rules is not guaran 
But, it 
you will apply them skillfully in your 


teed to win for you in poker 


selling, you will find that this poker 
strategy will help you make more sales 
quicker and easier. 


Nailing It Down 


(Continued from Page 


12) 


each year.” 
The healthy state of home build- 
ing 1s a stimulus to all other types 
of construction, the study notes. 
Because three-fourths of new home 
building has been in the suburbs, 
“it requires new schools, hospitals, 
shopping centers, roads and other 
facilities.” 
The U. S. 


schools 


is badly in arrears on 
The report estimates “nearly 
$12 billion worth of additional building 
to even the 
enrollment’ — and 1960 
rollment will total 38 million as against 
31 The report 
notes a need for $18 billion in hospital 
And 
there’s also a big problem of plant 


is needed house 


present 
“by en- 


nullion today.” also 


building over the next ten years 
obsolescence—‘‘industry’s technological 
progress has outmoded more than one 
quarter of existing plant equipment.” 

Despite its high volume, construction 
“has by no means reached dangerousl\ 
speculative proportions,” the report 
“In 1927 dollars, current 
construction amounts to $14 billion in- 
stead of $36 billion. And in 1927, 
construction per capita was just about 
twice that in 1954, after taking cost 
into So, there’s still room 
for safe, orderly construction growth.” 


concludes 


new 


account. 


Ine. 


water RAE 


“with 


Wherever there’s a hydrostatic head or danger of water seepage 
Karnak Membrane Waterproofing is the best protection you can get. 


Karnak membrane fabric is 
Saturated so that it is non- 
sticking and unrolls easily... 
to the very end. There is no 
waste. It “works” faster, lays 
on wrinkle-free...saves labor 
cost on the job. 


© L. A. E. Corp. 


Open mesh, long-fiber-cotton cloth, 
saturated with specially prepared as- 
phalt so as to leave the mesh open, is 
layered on the job with alternate mop- 
pings of highly refined, ductile asphalt. 
The open mesh allows the mopping 
asphalt to penetrate and interlock the 
layers. This provides a firm, mechanical 
bond that resists abrasions, settling and 
cracking thus maintaining water resist- 
ance through the life of the structure. 

The layering of fabric and asphalt is 
the only method of waterproofing that 
insures proper thickness of asphalt 
throughout the application. For normal 


Lewis Asphalt Engineering Corp., 


Karnak 


manufactured by 
30 Church St.. New York 7, N.Y. Dept. 412 


application with hydrostatic head up to 
15 feet, two plies of fabric are sufficient; 
hydrostatic head of 15 to 20 feet takes 
three plies; four plies are sufficient to 
waterproof any class of work regardless 
of hydrostatic head. 

Whatever your waterproofing prob- 
lem, Karnak will prove best. Bridges, 
buildings, tunnels, retaining walls, via- 
ducts, swimming pools, all need and 
use Karnak. The Merchandising Mart, 
Chicago, Ill., used Karnak over twenty- 
five years ago...the Fairless Works of 
U.S. Steel used it last year. Specify 
Karnak on your next waterproofing job. 


Asphalt Roof Coctings and Cemenis * Caulking Compounds ¢ Asphalt Emulsions © Tile Cement 
Aspholt Paint © Wood Block Mastic ¢* Joint Filler © Aluminum Asphalt Roof Coating 
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To Pass UP 
THIS BiG SAVING 


KETTLE PRICES SLASHED ALSO! 
906 $375.00—1206 $425.00—1656 $545.00—2306 $645.00 


Get your order in on ao New MATT FELT LAYER or KETTLE today ! 
You'll thank us for the savings were possing on to you. You get the 
some Felt Layer that sold for $340.00 ot a cheaper model. Many 
Roofers asked us this question. You get all the 1955 improvements 
lLerger Hopper—More Valves for Better Distribution—Wider Wheel 
Spread-—improved Valve Locking and Hold-Down—New Splash 
Guard features and odvantages that no other Felt layer offers 
MATT KETTLES TOO are the finest thot money can buy 


Phone: KEdzie 3-2118 
MATT COIL-LESS BURNER CO. 


MONEY SAVING 
HEET-HOLD KETTLES 


FELT LAYER 
LOADING BUGGY 


HOT STUFF” 


CARRIERS 
J 


IMPROVED MATT 
PITCH PUMP 


4015 WEST LAKE STREET 


LADDER HOOKS 


Has pivot that allows 
ladder to be placed 
along the valley with 
complete safety and 
convenience. Plate 
protects roof. Weighs 


only 6G Ibs. 


Jobs go faster... 
men are safer... 
with 


of side roils of ladder 
for support provides 


Scaffolding 
Accessories 


mee ue “TROUBLE SAVER” 


CHICAGO 24, ILLINOIS 


ADJUSTABLE 
ROOFING 
BRACKET 


Provides sofe staging 
ot any pitch Suited to 
all kinds of jobs, any 
type of roofing. Simple 
and durable 


“TROUBLE SAVER” 
SHINGLERS 


Two sizes. “Regular” 
holds ao 2x 4 staging 
edgewise. “Wide” 
holds it sideways. Held 
by just two nails. Can 
be removed without 
raising shingle. 


@ BE SURE TO WRITE for complete informa- 
tien on oll “Trouble Sever” Scaffolding 


eccetsores. 


ONE MAN JACK. Ad. 
justs to ony pitch on 
either side of ladder. 


THE STEEL SCAFFOLDING 


COMPANY * 


Dept. AR 856 Humboldt Street, Brooklyn 22, N. Y. 
Telephone: EVergreen 3-5510 


INC. 
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Pre-Harvest Repairs 
On Farm Granary 
Roofs Are Vital 


Farm granaries constitute a good 
market for roofing jobs. Farmers 
should be asked to make sure their 
granary space will be ample for stor- 
age of this year’s harvest, and that ade- 
quate protection is provided against 
leakage, weather, rodents, insects, and 
other hazards 


Whether constructing a new storage 
building or reconditioning one now in 
service, a new asphalt roof will pro- 
vide protection from weather damage, 
and will give long, economical life. 


With a wide variety of asphalt roof 
ing available for use on farm service 
buildings, it is easy to select a suitable 
type for any structure. Nineteen-inch 
selvage edge roll rooting, a locked-on 
type of asphalt shingle, or a standard 
type strip shingle may be used on 
barns and other permanent buildings. 


lf the building stands in a high, ex- 
posed location, cementing down the 
tabs on the asphalt strip shingles with 
quick-setting asphalt cement is recom- 
mended. Asphalt roll roofing may be 
used on low, small temporary struc- 
tures 


Flashing Roofs 


(Continued from Page 16 
(4) water erosion and (5) drainage. 


\ leading roofing expert recently 
summed up this subject aptly: “Junc- 
tions between roofs and vertical sur- 
faces are the most likely places for 
expensive leaks to start. The protec- 
tion afforded by flashings is vital to 
long-lasting water-tightness of roofs 

and inferior materials or installa- 
tion methods can be costly” 


FHA Insulation Loans 


(Continued from Paae 24) 

130 percent in the last 10 years. A 
large share of this was sold directly to 
home-owners who installed their own 
insulation 

Loans for additions and alterations 
accounted for 14 percent of all loans 
insured during 1954. Loans for heat 
ing, exterior finishing, plumbing, in 
terior finishing, and roofing together 
account for 46.5 percent of the money 
borrowed. 


. 


Announcing a NEW profit-maker for you! 


Carey Fire-Chex 


The totally NEW Built-up roofing that combines 
BEAUTY with greater TOUGHNESS and FIRE- 
SAFETY than ever before possible! 


Perma-Topp puts an end to dull, drab, built-up roofing for in 
dustrial and commercial buildings . . . makes it possible for even 
buildings with saw-tooth or domed roof construction to have 
built-up roofing that's architecturally beautiful, colorful, heat- 
reflective! What's more, Perma-Topp lasts longer, provides 
greater protection against fire, weather and corrosive fumes. 


Carey Fire-Chex Perma-Topp Roofing contains a patented formula- 
tion, developed after extensive laboratory and field testing. It 
stays tough, resilient, even through continuous exposure to siz- 
zling temperatures (up to 185° F.) that dry out the vital oils in 
ordinary roofing causing disintegration, cracking, failure. More- 
over, it has the Underwriters’ Laboratories, Inc. Class B rating. 


Perma-Topp being applied over wood deck after removal of old roofing. 
The Ist ply has been applied and 2nd ply is being started. 


Perma-Topp’s slate granule surface provides colorful beauty 
with heat reflective properties when the lighter colors are used. 
It never needs resurfacing, thus coating maintenance costs are 
eliminated. Perma-Topp will not “slide”, is ideal for saw-tooth 
or dome roofs. The coupon below will bring you complete sales 
and specification details on Carey Fire-Chex Perma-Topp Roofing 
and, if you wish, the personal services of a Carey Roofing Engi- 
neer, without obligation to you. 


ONLY CAREY FIRE-CHEX PERMA-TOPP ROOFING 
OFFERS ALL THESE ADVANTAGES: 


Beauty never available before 

Ability to withstand high temperatures 
Fire-Chex patented formulation 

Never needs coating 

Never needs resurfacing 

Will not slide 

Class B fire safety rating 

Three plies 

Easy to install 


Can be instalied on hip and ridge roofs 
with less than 4” pitch 


For the utmost in 
Fire-Safety, Fire-Chex 
Perma-Topp Roofing 
should be installed 

with the now famous 
Fire-Chex Vapor Barrier 


Here, the 2nd ply is being completed. 


You can count on CLIP AND MAIL TODAY! ————————————— — — — 


The Philip Carey Mtg. Company Dept. ARS-9 
Lockland, Cincinnati 15, Ohio 


Please send specifications and details on new FIRE-CHEX 
PERMA-TOPP ROOFING. 


AP Please have a Carey Industrial Engineer call. 


diversified products for industry, farm and home since 1873 
The Philip Carey Mfg. ee Address 


Lockland, Cincinnati 15, 


City 
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Books 


Building Insulation. by Paul D. Close, BS 
Edition—Revised and Enlarged, contains 
372 pages, 18] illustrations, 65 tables, is fully 
indexed, durably and handsomely bound ir 
washable Ah give the utmost in service 
It ig priced at $5.25 


In this new edition an efiort has been made 


to cover the subject in such a manner that i 
will and co practical value to the 
archite r engineer, to the manulacturer, to 


consumer who may be 
contempuating U sonstruction of c new house 
or the remodeling of an old one. The book has 
> date in all details 


Sheet Metal Shop Practice. by Le 

Pages, 296 illustrations, $4.00. The 
experience-tesied practices ol an expert 
man 


Bruce 


Asphalt and Allied Substances, by Herberi 
Edition. A key to virtually all available knowl 
edge on aephalts, tars and pitches. The volume 
has 333 Llustrations, 122 tables and charts 
12,0 references and 9,000 patent citations 
Included are sections on prepared roofing 
shingies, Dulllup roofing and water 
prooting 


Skylight and Room Tables. by H. Collier Smith 


134 Pages. $1.50. This is a time-saving refer 
ence book, giving the true lengths of all bars 


for skylights and rool 
pitches 


rafters of standard 
The author is a practical skylight man 


How to Estimate for the Building Trades. by 


Townsend Daize inney 


318 illustrations, 44 tables. A complete and 
practical book on the estimating of mcterials 


and labor, phis the actual practices of the 
various trades in handling construction details 
For the estimator, contractor builder who 
does not have buiging files of cost data, this 
book will prove to be indispensable 


Cash only—List the books you want. attach to 
check for the proper amount. and mail to . . 


BOOK DEPARTMENT 


AMERICAN ROOFER 


425 Fourth Ave., New York 16. N. Y. 


AMERICAN ROOFER 


What Makes Good Asphalt Roofing? 


mtinued from Page 19) 


and unrolled without cracking. Satur- 
ants for shingles should be harder tor 
increased rigidity. ne 


best for all purposes 


saturant 1s 


Coating Asphalt Fights Weather 


When the felt ha een saturated, 


the next step is to ly a thicker, 
tougher, heavier aspl to the satur 
ited = felt This called the 
coating has three 
To “armor” th urated felt 
with a rugge le, weather 
resistant hide tl er the years 
bach worst 
2. To seal the felt the saturant 
from the ray the sun that 
would draw the ht oils out of 
the saturant rten the life 
of the root 
§ To be an adl hat keeps a 
bull-dog” grij he granules 
that are embedds t and which 


give asphalt re ittractive 
colors 
Many improveme been made 


in coating asphalt o last twenty 


five years, improve nts that mean 
better longer lastir roonng But 
nost mmportant has een the develop 
ment ot lortiners bilizers” 
sometimes called “‘minet fillers.” 


Mineral Stabilizers Make 
Balanced Coating Asphalt 


lwentv-tive vears new tires on 
your car were exp to give 5,000 
miles of service, perl 10.000 miies 
Today tires are expect | to last 20.000 
to 30.000 miles rl s not due to 
better or purer rubber. The difference 
is m manutacturing w-how. plus 
more knowledge about the reimforcing 
materials that are led to rubber 
These fortifiers plus improved know 
| ike the bette ate longer 
last tires of toda 

\ few years ag vhite lead and 
linseed oil mixed on the job were sup 
posed to ike the best paint. Not so 
tod Research in paint, like research 
i! ubbet proves ‘ im lake better 
linseed paints the addition of 
I il fillers 

Even a gold wedding ring isn’t solid 
gold. By itself, gold is soft and pliable 
It won't wear unless it 1s combined 
with tougher, more durable minerals 


And what's true of tires, paints, and 
wedding rings is also true of asphalt 
roofing. The best coating asphalt isn’t 
pure asphalt either. Mineral stabiliz- 
ers are added. 
roofing manufacturers’ 
research laboratories have been busy 


For years, 


checking different minerals, and study- 
ing their effect on coating asphalts. 


research 
National 
Bureau of Standards, paid for by the 


\nd for 
has been 


years independent 


carried on at the 


companies which are members of the 
\sphalt Industry Bureau. 
Chis research and testing shows that 


Roofing 


the addition of the right minerals to 
coating asphalt increases the life-span 
of the roofing. 

The stabilizers, or fortifiers, that are 
finely 


used in asphalt, are 


selected and 


coating 
ground and_ carefully 


graded minerals such as_ limestone, 
slate, talc, and dolomite 
These minerals add to the life span 
of the roof by ; 
1. Making the asphalt 
tougher and more durable 


2. Permitting use of asphalt having 


coating 


more life-giving oils. 

3. Helping to prevent cracking and 
checking of the asphalt by reduc- 
ing expansion and contraction in 
the hot sun of summer and the 
freezing cold of winter 

4. Reducing brittleness of coating 

». Confining the damaging 
the sun to the 
coating asphalt, thereby helping 
to keep the heavy oils in the 
coating that mean longer life. 

These are 


rays of 


surface of the 


among the reasons why 
stabilized coatings mean more weather 
ability why dealers and consumers 
of asphalt roofing can be confident of 
improved quality in the roofing they 


are buying today 


Colorful Beauty 


The first thing a woman sees when 


she is shopping for a new dress is color. 


40 
| 
| 
| 
“it’s tough for me 
| 
7 


for September, 1955 


Color experts say that only when a 
woman likes the color will she look at 
the fabric or the lines. 

What's true of dresses is also true of 
roofing. A customer’s first impression 
of asphalt roofing is a color impression. 

When man first crawled into a cave 
or built his first crude hut, he didn't 
care about looks. All he was after was 
shelter. People took longer to demand 
good looks in roofing than in clothing, 
but from the start, asphalt roofing 
manufacturers knew they had to find 
a way to make asphalt roofing good 
looking if they widen the 
market. The found in 
various stones crushed into small gran- 


were to 
answer was 
ules and pressed into the coating as- 
phalt Once asphalt 
available in colors, the sales of asphalt 


rot fing became 


roofing climbed rapidly 


Wy ...0r to dry out this roof 


4 


US 


Years of research followed, but for 
a long time colors in asphalt rooting 


were a bit dull limited to the red, 


black and greenish-grey of natural 
slate. Not until 1932 was a way found 


to make synthetic colored granules. 
The answer found in a 
similar to the making of colorful pot 


was pre CESS 


tery and ceramic tile. Color was ap- 
plied to crushed stone which then was 
fired in a furnace to make the color fast. 

Opacity is another quality required 
of roofing granules. A girl at the beach 
rubs lotion into her skin to get a deep, 
eye-stopping tan, and to prevent the 
sun’s rays from drying out the natural 
oils in her skin 
these oils, the 


If the sun draws out 
skin dries. Ceramic 
granules are to asphalt roofing what 
sun tan lotion is to a bather. Granules 
keep the sun out of the asphalt. The 
rays cannot draw out the heavy oils 
and resins 

Ceramic granules have other advan 
tages. For example, they are highly 
resistant to thawing, and 
and because 
they won't burn, they increase the nat- 


freezing, 
changes in temperature, 
ural fire-resistance of asphalt roofing 

The research that brought about all 
of these improvements in products and 
manufacturing methods has been costly, 
running into millions of dollars. Mil 
lions more had been spent in advertis- 
ing, publicity, and promotion programs 
to tell home-owners and home-buyers 


Roofer Paints 4000 sq. ft. 


Storage Bin in less than 7 hours 


with Alemite Versatal Equipment! 


Versatal Equipment helped 
this contractor be low bidde: 
on many big spraying jobs— 
and still make a mighty tidy 


profit on every one 

One painter and two helpers 
were all it took to coat this big 
storage bin in less than 7 hours. 
Figure the savings yourself on 
a job like that! 


Contact your nearest Alemite Distributor todeoy, 


or write direct to Alemite, Dept. A-95, 
1830 Diversey Parkway, Chicago 14, Illinois 


While jobs like this one are 
not direct roofing projects 
they can be profitable sidelines 
if you have Alemite Versatal E 
Equipment to help you ieee: 
Learn how you can handle 
and spray roofing, insulating, 
and painting materials direct 
from original containers with 


Alemite Versatal Equipment 


"SPRAY. PUMP FQUIPMEN 


Ape. 21. 1925 
Aug. 9. 1952 


AJAX No, 1 


AJAX Roofing Brackets 
MAN-size — Superefficient 
ALL STEEL — Unbreakable 


AJAX Building Bracket Co. 
1551 Rydal Mount Rd. 
Cleveland Heights 8, Ohic 


MG, fine 
1, 
£232 
i 
LEMIT 
ae 
° 
Y 
THE AJAX 
METAL } 
SHEATHIN 
ROOFING Oo. 
BRACKE 
Patented 
Dee. 17. 1907 
Feb. 2. 1915 


CONVERT YOUR 
LADDER 


Power Hoist 110V, 
ry less Pulley and 
Ly Frame $108.00 
H Gasoline Power Hoist 
lower cost only $137.50 
than ony com- Fy‘ Ladder Hoist Frame 

parable power $19.50 
hoist equipment! FF] Hoist stand 
“a available for 

in minutes! a to 200 Ibs 


[J 500 LB. CAPACITY HOIST ond 


@Anyone 
swinging Roof Beam now 
Available, Hoist. $219.00 
ate it with 
one hond! Roof Beam $92.00 
peas PRICES 
F.O.8 
BUFFALO 


Also a full line of scaffolding 
roof and ladder brackets (? 
rite for Ulustrated folde 


REIMANN and GEORGER, INC, 


300 R & G Bidg., North Division af Eincotr 
Buttalo 3, New York 


softits 
walls, 


tor siding, 
tlashing 
facades, spandrels 


pilasters, etc 


LUSTRIK® 


ALUMINUM 
FACING 


ALUMILITED 
SHEETS & PANELS 


offers unlimited 
application for the 
most modern effect 
in design. Available 
in flat, rib, fluted 
and embossed pot 
erns. Large panels 
can be formed on a 
brake and cut with 
ease 

WRITE for free 
somple kit 


and complete 
information! 


RIK 


3225 FRANKFORD AVE. PHILA. 34 PA 


about the improvements in asphalt 
roofing which make roofs last longer. 

\ll business is loca National ad 
vertising, publicity and promotion can 
tell the asphalt roofing story, and can 
help build the volume permits a 
price the consumer ifford to pay, 


but it’s the dealer wl s that story. 


Once you know this ou can tell 
it And once vou te les of asphalt 
roofing will climb st 


Start With Roof 
In Selecting Colors, 
Expert Advises 


‘There used to be ) main ways 
of color styling a he they re 
both on the way olor con 

ltant Frederic H “The first 


pproach was to paint vhole house 
hite, except the shutte1 which were 
isually green Phe ernate method 
as to buy SIX oT colors 

ind turn the house nbow 
‘Color selection tod color co 
Inatiot It heats the d Wavs be 
use it allows the eowner to 
press his individualit ithout being 
he's violating es of good 


Pick Roof Color First 


olor coort ln lati 


explains, 


picking an att wf color, 


hen selecting colo for siding and 
o harmonize the roofing 
\nd te ike ct simpler,” 
he adds, “more and anufactur- 
eT ot paints, asphalt ‘ ng asbestos 
ing, and other materials 
re coloring their pr ts in related 
Thus, Rahr says, the contractor has 
irtually unlimite hoice of color- 
building materials with which to 
vle his customer's house 
For example, the roofer who plans 
build or remodel with a roof of 
lue-green asphalt shingles may select 
der blue for the siding, charcoal 


for the eaves and window trim, and 
coral for the accent 
“Accent” Is Contrast 

\ccent™ refers to a vivid contrast 


applied to a limited 


door. and 


area, usually 
sometimes to 
details Che 


a focal point for 


he tront 
dow boxes or othe r 
color acts as 
observer's eve 

f the 


asphalt 


roof is to be pastel green 


shingles combinations 


lude pale green siding, dark green 


rim, and bright vellow accent, or 
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CLASON 
SNOW GUARDS 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 
tos Shingles and for Metal Roofs. 


CLASON SNOW GUARDS 


Standard for Fifty Years 


THE M. N. CARTIER 


& Sons Company 
275 Canal Street, Cartier Building | 
Providence, R. IL. 


Write us for Roofers Wholesale 


Prices | 


ROOFERS 
MOPS 


Economical 


Long lasting 
Write for 


prices 


CUPPLES COMPANY 
Manufacturers 


St. Louis 2, Mo. 


600 Spruce 


MRUBERTITE 


© Cold Process Roofing ‘ 


FRANCHISES AVAILABLE 


You can become a manufacturer with a 
Successful Processing Business of an 
acce sees and proven Building Material 


for construction and for old re- 
pairs. A fast selling product. On the 
market for seven years. Used on Gov- 


Institutional and 
carry, no 


ernment Buildings, 
Homes. No inventories to 


machinery required 


Box 361 
Miami 37, Fie. 


CLASSIFIED 
ADVERTISEMENTS 
SEE PAGE 50! 
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cream siding, pastel green trim, and 
yellow-green accent 

“Today,” Rahr concludes, “many 
building materials are being made with 
‘built-in,’ long-lasting colors, colors 
that satisfy the fussiest appetite.” 


Handling Pitch 


(Continued from Page 16) 


been economically feasible for us to 
maintain a separate set of kettles for 
asphalt and pitch. To clean the lines 
and kettles of pitch we use creosote, 
which is circulated through the lines 
while warm. The pitch must be heated 
properly, meaning not over 400 de- 
grees Fahrenheit. We try to hold be- 
tween 385 degrees Fahrenheit and 400 
degrees Fahrenheit. At about 425 de- 
grees Fahrenheit the pitch starts to 
give off yellow acrid fumes. These 
vapors are hard on the skin and on 
the eyes as well, plus costing extra 
for overuse of fuel. 


Check Kettle Man 


It pays to check the kettle man. 
Make him keep his work area un 
cluttered. Handing pitch at 400 de- 
grees, he can not afford a misstep by 
stumbling over debris. The same kettle 
man should be trained in fire fighting. 
All Gate City Roofing Co. jobs have a 
COZ Fire Extinguisher at hand. The 
man on the kettle is shown how to op- 
erate it. Most kettle fires can be 
quickly smothered by cutting off the 
burner and scrapping the lid of the 
kettle. But to make sure of no mishap 
the extra precaution is always on hand. 


Hang Lines to Drain 


So the roof crew gets through the 
day. When you leave, the lines you 
pumped your pitch through should be 
hung so that they will drain. If they 
cannot drain, starting up the next 
morning, particularly when the weather 
is really cold can be exasperating and 
slow. Ten minutes spent rigging your 
lines to drain thoroughly and properly 
at the end of the day may save 60 or 
90 minutes in the morning 

Now the job is done. Despite all your 
care, on one vertical side of the build- 
ing, pitch was spilled and the brick 
work looks horrible. What to do? If 
the weather is chilly and the sun has 
not hit the pitch, brisk wire brushing 
will take most of the pitch off. This can 
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MELTING KETTLE 


New Engineered Refinements and Extras 
as Standard Equipment at No Extra Cost 


Speed-Master 
furnished to burn 
kerosene or light 
furnace oil 21; 

olen ta hurn 


bottled (L-P) gas. 


@ Hauck fire-box steel firing tube. 


@ Hauck heavy duty heating tube system, the biggest 
advance since the development of the tube type 
kettle. 

@ Chassis frame improvements for faster, safer, 
easier mobility. 

@ Stack tubes insulated full vertical length against 
excessive temperature. 

®@ Design features for faster melting and draw-off 
of material. 

@ Comfort, convenience, cleaning and protection 
features for workmen. 

Speed-Master Kettles are made in standard sizes of pneumatic-tired 

trailer models—55, 80, 115, 165, 230 and 330 gallon capacities. 

Skid or leg models—40, 55, 80, 115 and 165 gallon capacities. 

Write for Bulletin 1058-C 


HAUCK MANUFACTURING CO. ts 


Write for 
Complete Information 


Field - tested — Time-proven 
Developed exclusively as a 
roof maintenance product 


NEW Heavy Duty 
Addex Root Shield 


10315 witeur 


IMCORPORATED 


= 
; 
for 
Service 
- 
NOW eee 
and for the years ahead - 
ADDEX Root Shield a 
CLEVELAND 6, OW! 


@ More economical 

@ Longer life 

@ Permanent handle 

@ More profitable roofing 


Tarzan mops cost you far less 
than “rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY for orices and somoles. 


AMERICAN ASSOCIATED COs. 


ATLANTA P. 0. 8OX 4056 GEORGIA 


NO. 10—2 POINT 
x ROOFING KNIFE 

Two cutting points on 2 in | heavy 
duty knife blade; easy to remove. 


Extra blodes. No. 102 Blade for 
No. 10 tough razor shorp steel 


NO. 3 ROOFING KNIFE 
Super Hydex chrome vanadium 
steel——short point 


NO. 1 ROOFING KNIFE 
Low cost—short point round 
stained 


MANUFACTURING CO. 


be done also by playing the same COZ 
Extinguisher on the offensive area. Re- 
member when pitch is cold it is brittle 

Also chill the wire brush. Most of 
the pitch will come off. Do NOT try to 
wash off the pitch with kerosene, car- 
bon tetrachloride, or gasoline. After 
getting as much of the discoloration off 
as possible by mechanical means use 
Jenzene or Xylos. 

Using these practices Gate City Roof- 
ing Company has had little trouble. 
As equipment improves we intend to 
keep abreast in the handling of pitch 
so that we can continue to have as 
little trouble as possible with this 
tricky but necessary material 


Insulated Brooder 
Houses Pay Own Way 


Farmers should be advised to save 
money on a brooder house by taking 
the long view. Expense should be fig- 
ured on the basis of the cost per year 
for the life of the unit it simply as 
a lump sum. A_ well-built brooder 
house costing $200 that gives 15 to 
20 years of service is more economical 
than a cheaply constructed house that 
gives 6 years of service at an initial 


cost of $100 


Brooder house needs durable watertight 
roof to protect sensitive chicks and to 
keep maintenance cost on the structure 
low. 


Sound economy calls for a structure 
that adequately protects the poultry 
investment it houses. Proper insulation 
is a “must” for the close temperature 
control young chicks need, as well as 
for minimum fuel bills 

lf a rounded arch roof is planned, 
bend sheathing material over laminated 
wood arches and cover it with heavy 
fire-resistant mineral-surfaced asphalt 


roll roonng 7 he same n ineral serves 
equally well in maintenance of existing 
houses. Roll roofing looks best and 
gives greatest pr‘ tection from rain and 
wind if it is applied by the “blind,” or 
concealed, nailing method 

If the house has a gable roof, asphalt 
shingles will give long term protection 


with minimum maintenance. For color 


AMERICAN ROOFER 


Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 


CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALYV. IRON 


Insist on Genuine Durex Products 


METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


USE KOKOMO KORNERS 


For Wood Shake Siding 


Our metal corners for wood 
shingle shakes will save ap- 
plication time and money. 
This corner is made of rust- 
proof zinc for durability, 
mokes a nice appecrance ond 
is weother-tight. These cor- 
ners can be used on single or 
double course construction. 


Write For Descriptive Literature 


BUGHER MANUFACTURING CO. 


211 South Main Street, Kokomo. Ind 


TRINIDAD 


Natural Lake 


ASPHALT 


in wood barrels and metal 
drums for mastic and roofing. 


Barber Oil Corporation 


30 Rockefeller Plaza 
New York 20, N. Y. 


FREE LITERATURE 
SEE PAGE 6 


| TARZAN 
| ROOFERS’ MOP 

ROOFING KNIVES 
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uniformity that enhances the appear- 
ance of the entire farmstead, shingles 
often are chosen in a color to match 
the color of the roofs on other farm 
buildings. 

The moisture that collects from 
evaporation and droppings is best dis- 
posed of by ventilation. Ventilation 
can systematically controlled 
through damper-controlled louver 
openings in front and rear walls. Stock 
wood utility sash is recommended for 
windows. 

A portable brooder house can dou- 
ble as a range house. For safe moving, 
it should be built on two 4-by-6 skids, 
under 2-by-4 joists spaced 24 inches 
on center. The braces should be 
screwed to each joist. 


Asbestos Siding 
Shields Steel Pier 
From Ocean Waves 


Asbestos-cement siding shingles, fa- 
vored by many home owners for their 
beauty and durability, are being put 
to a far more severe test on the board- 
walk in Atlantic City, N. J., than they 
are likely to meet in ordinary residen- 
tial use. 

Asbestos siding recently was chosen 
to cover the walls of the famous Steel 
Pier, the largest amusement center of 
its kind, which juts out directly over 
the ocean for half a mile. Ordinary 
materials, subject to the harsh sea 
weathering of the pier and the cor- 


roding effects of salt laden air and 
water, would soon give out. Asbestos 
siding, however, 1s immune to wear 


from those causes and also is noncom- 
bustible. 

Before deciding on the new dress, 
the pier’s ownership re-sided a small 
sample area. After the sample had 
stood up successfully for three years 
the entire structure was given the as- 
bestos treatment. 

tecause the pier is 50 feet over the 
ocean, ordinary methods of scaffolding 
could not be used in applying the as- 
bestos siding. The problem was solved 
by cutting holes through the walls at 
floor level and pushing 4x4-inch beams 
through them. Planks were laid on the 
and the 
the beams 


beams mechanics worked on 
White siding shingles were chosen 
for the Steel Pier job. Roofing and 
siding contractors, however, can obtain 
range of 
as well as in white. 


asbestos siding in a wide 


beautiful colors 
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scrape 1 square every 5 minutes 
On tough scraping jobs, shear off up to 1244 squares an hour with the new model Tennanr 
Roof Scraper. Lets one man be a crew; assures you more profit on every job! Cleans 8" path 
—leaves smooth, level surface. Has 6 hp engine . . . self-propelling action . . . allows on- 


the-job cutter changes. Many exclusive features. For details write to G. H. Tennant Co., 
2568 North 2nd Street, Minneapolis 11, Minnesota. 


ROOF SCRAPING 


TENNANT 


BERMECO 


Lifts 12 to 15 tons of 
gravel an hour. 
Performs 4 

jobs efficiently. 

Easily erected, dis- 
mantied, and 
transported. 
Sections are 
joined together 
by 4 bolts. 
Complete unit 
is 45% ft. 
8%, and 
2% ft. sec- 
tions make 
it readily ad- 
iustable to 
any height. 
151% ft. 
shown 
here. 


ELEVATOR 


Increase your profits 
with a 


BERMECO ELEVATOR. 


Write for Illustrated Folder 


BERKELEY META! PRODUCTS 
8550 Wabash Avenue 
Berkeley 21, Missouri 


\ 
: 
MACHINES 
iy 
4 
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FELTMASTER FELTLAYER 
... the ONLY CUSTOM-BUILT 
feltlayer still selling 
at PRODUCTION-LINE PRICES 


The FELTMASTER is a unit built at the re 
quest of roofing contractors who want 
QUALITY. As a result you get many exclu- 
sive features that are found ONLY IN FELT 
MASTER. This advanced design will produce 
more profit per job 
Easier to Load 
Easier to Operate 
Easier to Clean 
WRITE, WIRE OR TELEPHONE 
FOR INFORMATION 


ROOFMASTER PRODUCTS CO. 


3538 FOWLER ST., LOS ANGELES, CALIF 
Phone: Angelus 15323 


The Handy Hoist 


turns your 
LADDERS 
into 
HOISTS 
easily, 
safely, 
efficiently. 


Designed 


for 
ONE-MAN 
operation 


for Write 


Frank P. Frey & Co. 


WwW Meth Street 


12. 
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Mineral Granules In Asphalt 
Shingles Prevent Roof Sunburn 


Sunbathers can 
the 


lotions or by 


hot summer in by using 


ducky the shade 


ut houses must 


summer long without uch 


it were not for the 


by today's buildings aterials, they 


might be damaged d repair with- 


in the space of a few ons 


“Built-In” Sun Filters 


Asphalt shingles o1 roof, for ex- 


ample, have their ov built-in” 


filters in the form of opaque mineral 
granules embedded the asphalt. 
These form a_ prote coating and 


prevent the actinic if the sun from 
evaporating the oils out of the asphalt. 
The granules seal the oils and 
lengthen the life of the shingles 

The mineral grai moreover, 
give asphalt roofing lorful beauty. 
They are manufactured in a_ wide 
variety of solid ar ended colors, 


made permanent bec the color pig- 


sun 


get protection from 
skin 


in the sun all 
relief. If 
tection offered 


she won't get burned. Roofing mineral 
granules have a similar effect on roofs. 
The granules protect the roofs all sum- 
mer long from “sunburn.” 


ments are “fired” into the granules by a 
process sunilar to ceramics. 


Roofer Wins Major Job 


(Continued 

Halpern recognized the value of Mr 
lieger’s expert assistance \s an ex 
perienced building operator he was 
fully aware of the va ot preventive 
maintenance. On tl ther hand he 
could recognize the folly of doing 
maintenance” where there was no roof 


left to maimtaim 


Tieger got the job of tearmg off the 


entire old roof and putting on a new 
The M lieger Company, The 
Ironx, N. Y., now | the job of tak 
mg on the entire wat rproofing, tear 


whole all 
he 


front 


ing down the rebuilding 
root deck 1 


repointing the 


from the assignment 


mecludes wall of 
the building, an 


the 


area 


1,000 square 


feet. On inside of the parapet wall 


ill the waterproofing has to be done 


Both Mr 


that im an area tf 


Tieger and owner Halpern 


New York 


emendous trat 


where there was tt 
fic vibration, toy grade materials of 


strengtl were needed 


ree ded 


tre 


ym Page 17) 


the roof coating in place—thus preserv- 
ing the waterproofing construction. 
For his bonding agent, Mr. Tieger 
chose a bitustatic cement which he felt 
was higher in quality than any other 
for this purpose.*? He needed a bitu- 
With 
his*2 cement Mr. Tieger used a non 
rotting open-mesh jute product which 
gives additional tensile strength to the 
Combined 


static which would set up firm. 


rooting with the extra 
strong bitustatic the roof would not 
run 


Tieger selected his roofing materials 


after a considerable search. He feels 
certain that Mr. Halpern will have the 
hest roof under the conditions to be 


faced in heavily travelled metropolitan 
New York, that he could possibly get 


Durex. a product of Metropolitan Roeting 
supplies I me 
a Impervitex a product { Chase Rag 
(Compan 


4 COLOR PICTURES 
Insulating Siding 
October, 1955 
“MFRICAN ROOFER & 
S_DING CONTRACTOR 
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$7 Billion For New 
Churches Predicted 
In Next 10 Years 


Some 70,000 churches and syna- 
gogues will be constructed or sub- 
stantially altered in the United States 
in the next ten years at a cost of nearly 
six billion dollars, in the opinion of 
(seorge Cline Smith, economist of F. 
W. Dodge Corporation, 

In addition, he estimates, there will 
be about 12,500 parish houses, Sunday 
school buildings and related buildings 
costing about one and a quarter billion 
dollars. Parochial educational build- 
ings are not included. 


82,500 Projects 


The combined totals are 82,500 pro- 
jects costing about seven and a quarter 
billion dollars. Mr. Smith’s prediction 
is based on three assumptions: That 
there will be no severe depression, no 
major war, and no major change in 
the value of the dollar. 

Mr. Smith said all of his figures 
“and estimates are based on F. W. 
Dodge Corporation's Dodge Reports 
of contract awards for future con- 
struction in the 37 eastern states, with 
an adjustment to take care of the 
estimated volume in the other 11 
states. The Dodge figures are the only 
ones available to indicate the total 
future volume of church construction. 


Georgia Convention 


(Continued from Page 20) 


in all the necessary areas and at a thick- 
ness and density adequate to meet de 
sign specifications. 

The Roofing and Siding Forum at 
the convention was moderated by | 
Marvin Kelly, Jr. Topics discussed in- 
cluded: Roof deck and roof insulation 
problems ; consumer selling ; and appli- 
cation of sidings 

Entertainment at the convention was 
topped off by an extravaganza, titled, 
“Little Old New Orleans”, which fea- 
tured strolling entertainers, Apache 
dancing, Dixieland music and song 
stylists. 

James H. Welch was elected pres- 
ident of the association for the 1955- 
56 term. He succeeds Leroy Still. 


Laney D. Herndon and W. M. Jones, 


Sr. were elected vice president and 
treasurer, respectively. Aaron New- 
man was chairman of the convention 
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Progressive Roofer needs... 


(1) Littleford 66-B 


= Simplifies and speeds up heating 

oun’ of tar, asphalt and pitch. Flue-type 
c kettle gives better heat distribu- 
tion, has removable flues and a 
burner that preheats inside of ket- 
tle. For complete information send 
today for bulletin 8. 


Littleford 
Bulk Haulage Tanks 


It's the modern way to pick up hot 
bulk pitch and asphalt from the 
tank car. . . and speed it to the 
job hot, clean and economical! 
Made in a variety of sizes and 


3500 gal. capacity 
mountings. For complete informa- roofers’ tank 


tion send today for bulletin 8B. 


Check the Littleford 75 Roof 
Pump and other roofers’ tools 
and accessories. 


LITTLEFORD BROS., INC. 
430 E. Peor! St., Cincinnoti 2, Ohie 


CUT SHARP and CLEAN without 
WOBBLE or PLAY 


R. MURPHY 


ROOFING KNIVES 


Write for FREE 
showing the complete line 


Famous for the way they hold up under tough usage. 
R. Murphy “Stay-Sharp” blades are processed from the finest 
steel — hand-honed to razor-sharpness to cut the roughest 
materials easily. 


Precision riveting completely eliminates play or wobbling 
between blade and handle, which is custom-designed tor 


proper grip. 
Tested For the steadiest, cleanest, easiest cutting roofing knife, ask 
= for R. Murphy “Stay-Sharp” Knives at your Roofing, Building 
Quality Supply or Hardware Store. 
There's an R. Murphy Knife for every purpose. 
100 
Years 
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The HIT of the NRCA Convention 


Theusends of 
rooters sew the 
MOLL HOIST in 


action. They 
raved! Meany 
bought’ 


4-WAY 
Al-Purpose 
ALUMINUM 


HOIST 


Light Compact Versatile « 
Sectional « Greater Efficiency 
e Easily Assembled ¢ Low in 
Cost « Adjustable in Height. 


Write or phone for illustrated folder. 


MOLL CONVEYOR COMPANY 
1157 ST. CYR ae 15, MO. 


.. WOULD 
YOu? 


BIRD AND 
CLIMBING ANIMAL 


Would you try to land 
on a building protected by Nixclite? 
120 sabres pointed at you in every 
foot! Strong, durable and dependable 
for effective service. Special fasteners 
included. 
Write for 32 page ilivetrated 
Know How Manval 

NIXALITE COMPANY OF AMERICA 
115-119 W. 3rd Street, Devenport, lowe, U.S.A. 


AMERICAN ROOFER 


Cedar Shingle Standards 
Recommended By Government 


Shingle manufacturers aim for 
greater uniformity in grading and pack- 
ing their products, according to an 
announcement by the Commodity 
Standards Division, U. S. Department 
of Commerce. 

Initiated by the Red Cedar Shingle 
Bureau and concurred in by other in- 
terests in the industry Recommend- 


ed Commercial Standard for Machine- 


(;rooved Shakes and Rebutted Re- 
jointed Shingles, grade, was 
widely circulated under date of Feb- 
ruary 28 for acceptat General ap- 


proval of the standar eems assured, 


but in writing 


omrn« 


sufficient “accept 


must be returned 


Standards Division before publication 


is authorized 


The Standard for 1 basis for 
grading re-manufact shingles in- 
tended for use chiefly on sidewalls 


rather than roofs. It rs definitions 
and minimum requiret ts, including 
length, width, dimensi tolerances, 


packing, inspection, certification and 


labeling. Nominal lengths are 16, 18 
and 24 inches. 

Copies of the Recommended Com- 
mercial Standard, TS-5255, may be 
obtained while the supply lasts by 
addressing a request to A. S. Best, 
Commodity Standards Division, U. S. 
Department of Commerce, Washing- 
ton 25, D. C. 


When Is It Best 
To Reroof A House? 


()—What is the best time of year 
to re-roof a house? 


\—Any time the weather is clear 
enough to permit outside work. It 
should be done immediately if the roof 
is worn and battered, and damp spots 
the underside of the roof 
deck. Dampness is a sure sign of leaks 


show on 


which, if let go, can cause great dam- 
age to the walls and ceilings, Generally, 
asphalt shingles can be applied quickly 
and economically right over the old 
roofing, and will give the house long- 
term weathertight protection. 


Price Rat-Race Avoided 


Continued 


mechanics have 


after his completed 
their services 

Whenever a job is in progress, a 
large sign that features Seal-Tite at 
work, is put up on the premises. 


Large display ads under the roofing 


and siding listings the local and 
suburban books also bring in many 
calls. In order to cover a wider mar- 


keting area, Seal-Tite has branch loca- 
tions in many south Jersey areas. 
These locations feature a display of the 
materials handled by this contractor. 
All inquiries are immediately called 
into the home office and a salesman is 
dispatched. Because of the sparse pop- 
ulations in some of these communities, 
such an arrangement is the most satis- 
facte ry. 


Trained Salesmen 

Most of the seven salesmen employed 
by Seal-Tite have risen-through-the- 
ranks. That is, they 
who 


were former me- 
inclination 
moved up. 
Gallagher believes in ‘upgrading’ his 
this and as a 
result has developed an organization 
that is solidly-knit. All 
regularly employed. They 


chanics showed an 


towards sales and were 


mechanics in fashion 


mechanics are 
know that 


By Firm 


from Page 21) 


they have a future before them and 
stick to their jobs. 

“As far as we are concerned, we feel 
that a former serviceman is a better 
salesman than a non-serviceman,”’ says 
Gallagher. “In our type of operation, 
we have learned that a salesman must 
be able to sell himself, his materials 
and workmanship to a customer. Sell- 
ing a roofing or siding job is unlike 
the selling of other merchandise or 
products. Customers are making a sub- 
stantial investment and it must give 
them service over an established num- 
ber of years. A former mechanic can 
cast an expert-eye on the work to be 
done, talks knowingly to the customer 
and sells our materials and labor 
through his own know-how. 

“A former serviceman is still a me- 
chanic at heart. He sells the job to the 
customer. He doesn’t talk sales. Cus- 
tomers are quick to size up a salesman 
and when they find out he was a former 
mechanic himself and not a born sales- 
man, they place greater confidence in 
him.” 

All salesmen are equipped with a 
sales kit that includes samples of the 
materials installed by the firm, pictures 
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of jobs previously handled and an 
assortment of literature. The brand 
names of the materials handled by Seal- 
Tite, such as Johns-Manville, Nu- 
Wood, Altico, U. S. Gypsum and Celo- 
tex, are featured because this helps to 
build up confidence. 

“When our salesman leaves a pros- 
pect, either he has a signed contract or 
he doesn't,” says Gallagher. ‘“Pros- 
pects have a pretty definite idea if 
they want us to do the job or not with- 
out consuming a lot of time. Every- 
thing is put before them and it is up to 
them to come to a decision. And our 
extremely high number of signed con- 
tracts attests to the fact that our sales- 
men know their jobs.” 


Salesmen On Their Own 

Each salesman is free to conduct his 
own sales campaign in promoting work 
volume. Leads are divided between 
them and they follow up their own. 
One salesman has done a particularly 
good job in developing leads from in- 
stitutions. As soon as a job has been 
completed in a certain type of institu- 
tion, he makes a direct mailing to sim- 
ilar institutions playing up the one just 
completed. 

“When we renovated the interior of 
a local church, our salesman sent out 
a letter to the board of trustees of sim- 
ilar institutions,” relates Gallagher, 
“and this church was visited by many 
of the trustees who heard about it 
through this letter. This resulted in 
our being called in on several confer- 
ences and brought in additional work.” 


Modern Building 


Seal-Tite has a modern store and 


building that is located along a heavily 
traveled road. Contrary to the opinion 
of many roofers, that it doesn’t matter 
where you are located. This contractor 
feels that a modern location is seen by 


prospects who are your customers | 


sooner or later. The number of walk- 
ins is surprising and a modern show- 
room affords this contractor an excel- 
lent opportunity of really “showing- 
off” the name brand materials he 
handles and the pictures of jobs han- 
died by the firm. 

“As we mentioned before, anything 
that a contractor does to make his firm 
and name stand out before the public 
is a sales help,” says Gallagher, “‘and 
our modern showroom is one of them. 
\ showroom builds prestige and con- 
fidence that pays off with the growth 
of the business.” 
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A NEW COMBINATION ADJUSTABLE PIPE 
Matched for Perfection SNOW GUARDS 


U-104 For SCORING “Fitvite” “Protector” 
| 


103 FOR CUTTING 


For the cleanest, fastest score-cutting on your 
insulated siding jobs, use the Modern Utility 


3 Pipes 34" 1.P.S 


Knife with these two new biodes Grease end 
Score the mineral surface with “Fitrite’ U-104 all ‘pes ‘2 
Carbide Tipped blade, turn the knife and of steep ronze en J 

roots—siate, tile, vanized, installed 
U-103, a long blade, cuts right through the flat or corrugated id . fs with 
balance of the insulation metal and com- on old roots with- 

position out removing slote. 


For asbestos cement materials just score-cut 
with the tough, durable U-104 


ALUMINUM 


AA ABA AAA AA AL Lh 


“FITRITE” 
MOP HANDLES 

3-WAY CLAMP 

A NEW VISE-GRIP MADE EXCLUSIVELY FOR US —— 
33 

Light weight. Outlasts wood > 

many times. Unbreckoble, eco- 

nomical. Will not burn! 2 

Write Dept. “R” for catalogues 

and prices. To protect Trade, > 

please use your printed stationery. 2 

Throat 354” deep Jows 342" x 34” 7 
A necessary tool for every sheet metal man. ) 
Use it for on-the-job bending, forming, Wisr20° ST. BY 
DAVID LEVO YORK 
Price $3.55 CHELSE* 2400 2401 


VENTILATION... 


Roofers . . . specify MIDGET LOUVERS in your 
roofing, siding, insulation and painting estimates 
. ++ we know you will increase your sales! 


LOUVER circular #10. 


MIDGET LOUVER COMPANY 


6 WALL STREET + WNORWALK, CONNECTICUT 
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EVERY HOME NEEDS MORE E 


Aeroil Products Co., Inc..... 13 
Ajax Building Bracket Co. 41 
American Associated Co.’s . - 44 
American Bitumuls & Asphalt Co. 32 
American Cement Products, Inc Y 
American Roofer Manual Edition. . 7 
Barber Oil Corp seeecees 44 
Barrett Div., Allied Chemical & 

Dye Corp ‘ 
Berkeley Metal Products. 45 
Budget Charge Accounts, Inc. , & 
Bugher Mfg Co . 44 
tuilding Specialties Manual Edition 7 
Calbar Paint & Varnish Co. 31 
Carey Mfg. Co., The Philip. 39 
Cartier & Sons Co., The M. N 12 
(elotex orp., The 3 
Cupples Co 42 
Edeo Products, Inc 30 
Ferro Corp. 33 
Frey & Co., Frank P : 46 
Glas-Col Apparatus Co 34 
Globe Roofing Products Co., Inc.. .26-27 
Hauck Mfg. Co.... ; 43 
Hyde Mfg. Co ~ 44 
Johns-Manville 
Koppers Co., Ine .Back Cover 
Labco, In 43 
Lewis Asphalt Engineering Corp. 37 
Littleford Bros., Inc 17 
Lustrik, 12 
Matt Coil-Less Burner Co 38 
Metropolitan Roofing Supplies Co., 

Inc 44 
Midget Louver Co., The 19 
Moll Conveyor Co 48 
Murphy Knives, R 17 
National Gypsum Co. 4-5 
Nixalite Co. of America 48 
Permite Paint Div., Aluminum 

Industries, Inc. ...... 11 
Reimann and Georger, Inc. 42 
Reynolds Metals Co. 6, 31 
Roofmaster Products Co.. 16 
Ruberoid Co., The.. 35 
Rubertite Roofing Products 42 


Silvercote Products, Inc. . Third Cover 
Steel Scaffolding Co., Inc., The 38 
Stewart Warner ....... 41 
Tennant Co., G. H...... , 45 


Universal Stone Corp..... : 14 
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l in 7 Farm Houses 
In Midwest Resided 
Since ‘52, Poll Says 


en farm fam- 
up 
siding dur- 
according to 


One out of every se 
the 
their old houses with new 


ilies in middle west dressed 


ing the past three year 


a survey conducted b leading agri- 
cultural magazine 
\ popular choice for this 


ment, the inquiry disclosed, 


improve- 
was asbes- 
Of all the 
cent said 


tos-cement siding shingles 
reporting, 27 per 


s siding 


families 


they had selected asbest 


Tax Penalties 


(Continued tron ye 15 
t of the tax to 
the repeal of 


a statement if the amo 
be paid as a result 


sections 452 and 462 nereased. For 
instance, if your taxabl~ income is in- 
creased as a result of anging over 


method of 
ind reserves 


from the former permit 
reporting prepaid incon 
lor expenses, you must e a Statement 
showing the amount of this increase. 
What Act States 
The Act states that 
shall, on or before December 
shows the in- 
tax re- 
quired to be paid the 
enactment of this Act Chis statement 
shall be filed at the place fixed for the 


> taxpayer 
15, 1955, 
whicl 


fle a statement 


crease in the amount of such 


reason of 


filing of the regular income tax return 
The form shall “include such informa 
tion necessary or appropriate to show 
the increase in the amount of the tax 


the taxable year 


of this Act.” 


required to be paid for 
by reason of the enactment 


Handling of Change in Tax 


For purposes of the Internal Rev- 
enue Laws, the amount of the increase 
will be treated as though the tax was 
shown on the original return. This. of 
course, applies only insofar as the in- 


crease 1s due to the 
two sections of the 1954 Code 
If the 


hles the proper statement and pays in 


repeal of these 


roofing and siding contractor 


full the increased taxes calculated on 
or before December 15, 1955, he will 
not be subject to extra interest. The 
law specifically says then for 
computing interest (other than interest 
on overpayments) such portion shall 


be treated as having been paid on the 

last date prescribed for payment.” 
Here in digest form are the things 

your bookkeeper or accountant should 


CLASSIFIED 
ADVERTISING 


I this heading classified advertisements are ac 
t rm rate of 12 cents a word 
n taken for less th words 
f $3.00; 3 months at 10 


Check or Money Order t 

Classified Ad. Advertisements 

{ distributors, new products 

R 1 in classified section. Address 

all communications to Classified Department 
AMERICAN ROOFER, 425 Fourth Avenue, New 


York 16, N. ¥ 


ROOFING BUSINESS, ESTABLISHED 
many years, Western Nebraska. Only roof- 
ing contractor in trade area of 40,000. Gross- 
ing $60,000.00 


Owner retiring and has this business priced 


annually, high net profit 


to sell. Information and free photos mailed, 

no obligation. C-5021 Continental, 804 Grand, 

Kansas City, Missouri. 
MISCELLANEOUS 


45% MORE BUSINESS immediately with 
this amazing book on Direct Mail Promo- 
tions. Twenty years study and experience for 
the introductory price of $1.00. Money back 
guarantee. Supplied limited. Rochester Mar- 
ket Research, 804 Granite Building, Roches- 


ter, New York 9-55 


“ASBESTOS”—The Magazine 
Keeps you up to date on happenings 
in the Asbestos Industry. 
Gives facts about Asbestos, techni- 
cal developments. 
$2.00 per year in the U.S.A.; $3.00 
in other countries. 
“ASBESTOS” 
Western Saving Fund Bldg. 
Philadelphia 7, Pa. 
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do to keep your business in step with 
the Public Law 74: 

1. If your tax reporting has always 
been on a cash basis, forget the 
following because Public Law 74 
does not apply to cash reporting 
taxpayers. 

2. If you took advantage of the 
extra deductions permitted under 
sections 452 and 462 in the cal- 
culations of 1954 income 
tax, you must: 


your 


(a) Prepare a statement show- 
ing the amount of your taxes 
are increased as a result of 
the repeal of sections 452 
and 462. 

File the prepared statement 
and pay the difference in 
your taxes on or before De- 
cember 15, 1955 
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Avoid 
/ 
condensation 


SIMPLEX REFLECTIVE INSULATION 


Meets all building requirements for a “breather” sheet 


Eliminate moisture traps in walls with Silver- 
cote Simplex, an approved “breather” type 
paper with the famous Silvercote reflective 
surface on both sides. It allows moisture to 
escape; will not act as a harmful vapor trap. 
Silvercote Simplex is an ideal sheathing liner 
for use under siding. It repels water, stops 
wind penetration; makes your siding job better. 
Silvercote Simplex costs only a trifle more than 
ordinary sheathing paper; does not smudge 
the siding; saves cleanup expense. 


For an extra profit, suggest an application of 


Silvercote Simplex to attic roof rafters or floor 
joists. Keeps homes up to 15° cooler in sum- 
mer when properly applied. 


NOTE! Full efficiency of Silvercote is achieved 
only when reflective surface faces %" air space. 
In most siding applications, however, a Ys" air 
film exists, permitting Silvercote surfaces to 
reflect radiant heat. 


i int Mail €oupon for 
REE samples 


Silvercote Products, Inc. 
161 East Erie Street 
Chicago 11, Illinois 


Many well-known blanket manufac- 
turers now use a Silvercote surface on 
the “breather” side. Ask your build- 


Silvercote Simplex, Duplex and 
Reflective Sheathing Liner in 
rolls are distributed by .. . 


Please send me free samples and free book—*‘The 
Story of Silvercote Reflective Insulation.” 


ing materials dealer about it. BIRD | NAME. 
FIRM 
ADDRESS 
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Architect: 
Thomas E. Greacen Houston 
General Contractor: 
Tellepson Construction Co., Houston 
Roofer: 
lydick Roofing Co., Houston 


Texas Architecture—1953 
Texas Society of Architects —. 
Dallas, Texas, Museum of Fine Arts "= 


Honorable Mention, 
, Texas, Chapter of the 


_Houston 


Award-winning church 
is protected by a KOPPERS ROOF 


Here is the First Unitarian Church of have been in use for more than 30 years. 
t00 ost a Houston, Texas. A glance tells you it is Coal-tar pitch, the basic ingredient in 
attractively designed . . . functionally de- Koppers Roofs, gets most of the credit for 
signed. And, as shown on the scroll, it has this long service life. Pitch is famous for 
+ write tor copy been acclaimed by architectural societies. its waterproofing properties, and for seal- 
This award-winning structure is pro- ing itself when minor cracks occur. 
tected by a Koppers Built-Up Roof. If your plans call for a flat roof, be sure 
Bonded for 20 years, this roof will give to specify Koppers. Full information on 7 
, ™ long, trouble-free service. request, or see our specifications in Section ; 
Many Koppers Pitch and Felt Roofs 7a—Sweet’s Architectural File. . 


KOPPERS' 


KOPPERS COMPANY, INC., Pittsburgh 19, Pennsylvania 


® DISTRICT OFFICES: BOSTON, CHICAGO, LOS ANGELES, NEW YORK, PITTSBURGH, AND WOODWARD, AIA. 


 * SPECIFY KOPPERS FOR LONG-LIFE ROOFING-: 
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